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Inc luding:
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Communication
Because NRCA holds such a prominent position in the roofing industry, the information it provides is

held in high esteem. When NRCA speaks, the industry listens. NRCA reaches members, roofing professionals

and consumers in a number of ways. Professional Roofing magazine is sent to more than 18,000 subscribers

each month, providing them with timely and reliable information.

NRCA’s Web site, www.nrca.net, has more than 120,000 user

sessions each month (more than 1.4 million user sessions per year),

with each averaging more than 20 minutes. Consumers make up

about one-third of these sessions. NRCA’s electronic newsletter,

E-news, is sent to more than 7,500 roofing professionals every week.

NRCA’s special interest publications include Professional Roofing

Workers, which focuses on issues pertaining to employees in the

field; Professional Roofing ECO, which features information about

environmental roofing issues, challenges and opportunities; and

the NRCA Membership Directory, an indispensible listing of

NRCA members distributed to all NRCA members.

Professional Roofing’s Web site, www.professionalroofing.net ,

averages more than 55,000 user sessions each month accessing

Professional Roofing’s article, web extras and more.

In addition, NRCA partnership

with BuildSite® offers users an

online resource to search for

industry-related product data,

guide specifications, warranty

information, installation

guidelines and much more.

Manufacturers can advertise

their products and highlight

specific attributes of each.



of Professional Roofing’s audience has taken purchasing action during the
past year because of advertisements appearing in the magazine.

of Professional Roofing’s audience has taken purchasing action during the
previous year because of articles appearing in the magazine.

of Professional Roofing’s readers report visiting an advertisers Web site for more
information after reading their ad.

of Professional Roofing’s readers identify their primary job titles as president,
vice president, owner, partner, secretary, treasurer, purchasing manager or
other business management.

of Professional Roofing’s readers report reading three or four of the four
most recent issues, compared to 32% of readers who report the
same for Roofing Contractor.

Source: Baxter Research Center Inc.’s
Professional Roofing May 2009

Ad Recall Report to Advertisers.



78%

Contractor 82%
Distributor, Supplier, Sales 2%
International Contractor, Distributor, Manufacturer 1%
Architect, Engineer, Consultant 2%
Manufacturer 6%
Building Owner 1%
Other Industry Professionals 4%

Contractors 78%
Distributors & Suppliers 8%
Architects, Engineers, Consultants and

Building Owners 11%
Other 3%

Contractors
Distributors &
Suppliers

Architects, Engineers,
Consultants and
Building Owners

Other

Contractor
Distributor,
Supplier, Sales
International
Contractor,
Distributor,
Manufacturer

Architect, Engineer,
Consultant
Manufacturer
Building Owner
Other Industry
Professionals

All the right buyers, all in one place continued …



Professional Roofing Magazine

Professional Roofing magazine, NRCA’s official monthly publication, keeps the roofing industry up to date

with the most accurate, timely and objective information in the industry. Display advertising is available in

many sizes including spreads, full pages and fractional ads. Standard-, matched- and four-color options are

available. Additional advertising opportunities are available in each issue in the Roofing Marketplace and

Classified Advertising sections, as well as Professional Roofing Workers, Professional Roofing ECO and the

NRCA Membership Directory

Professional Roofing’s Mission Statement

Professional Roofing’s mission is to inform, educate and engage readers by providing timely, useful

information and focusing on quality, innovation and responsiveness to readers’ needs to help every roofing

professional succeed.

Demographics, Statistics and Circulation

Professional Roofing has the most diverse readership of any publication in the roofing industry. Professional

Roofing reaches more than 18,000 leading roofing contractors, architects, engineers, consultants, building

owners and suppliers–those who will be designing and building the future.

Print
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Professional Roofing Columns and Departments

Editorial

Workplace

A bimonthly column, alternating with Environment
Matters, in which various business-management experts
offer tips and ideas for improving a roofing firm’s business
and work environment.

Environment Matters

Written bimonthly by a representative of the Center for
Environmental Innovation in Roofing, this column focuses
on roofing-related energy and environmental issues.

Safe Solutions

Safety experts highlight the latest safety, risk-management
and insurance issues in the roofing industry.

NRCA Resources

This department provides information about NRCA events
and offerings.

New Ideas

This department features new products, literature and services
that are available to the industry.

Events

This department lists upcoming industry events.

As I Was Saying…

Written by NRCA Executive Vice President Bill Good,
this column offers an informative and thought-provoking
perspective on the roofing industry.

Focus

Professional Roofing’s editor, Ambika Puniani Bailey, provides
timely information important to the roofing industry.

Close-up

Appealing reader-submitted photos are highlighted. Each month,
a $50 Visa gift card is awarded to the reader whose photo is chosen.

Letters

Readers submit letters in response to Professional Roofing’s
editorial content.

Flashings

This department is the industry’s leading source of news about
regulatory developments, mergers and acquisitions, business
management issues, etc. It also features Details, which highlights
a leading roofing professional’s interests and career achievements.

Briefings

This department features news and information from the industry,
including new appointments, promotions and news regarding
NRCA’s associate members, affiliates and new online resources.

Tech Today

Mark Graham, NRCA’s associate executive director of
technical services, explains in detail technical issues affecting
the roofing industry

Capitol Hill

Written by an NRCA Washington, D.C., staff professional,
this column provides information about federal regulations and
legislation, as well as NRCA’s government relations activities.

NRCA prides itself on providing useful, intelligent and credible information to all roofing industry segments.

Professional Roofing is committed to publishing objective, timely and reliable information.

Professional Roofing Editorial Staff

Ambika Puniani Bailey, Editor
(847) 493-7555; abailey@nrca.net

Ashley St. John, Associate Editor
(847) 493-7520; astjohn@nrca.net

Kaylee Alberico, Editorial Assistant
(847) 493-7592; kalberico@nrca.net

Carl Good, Publisher
(847) 493-7543; cgood@nrca.net



New Advertisers

New advertisers qualify for special rates. For every two display ads you purchase, you get one free!
Contact Jeff Jarvis for details and rates at jjarvis@nrca.net or (800) 323-9545, ext. 7512.

Attention NRCA Members!

Take advantage of your membership benefits. Ask about NRCA member advertising packages and pricing!

Color Rates (Gross) Four Color Standard and Matched Color

Spread $3,300 $1,250

Full page $1,875 $950

2/3 page $1,875 $950

Island $1,000 $550

1/2 page $1,000 $550

1/3 page $850 $450

1/4 page $850 $450

1/6 page $550 $350

Professional Roofing

2010 Professional Roofing Display Advertising Rates*

Black and White Rates
(Gross) 1-3x 4-6x 7-9x 10-12x 13-17x 18x

Full page $4,285 $4,100 $3,720 $3,585 $3,470 $3,225

2/3 page $4,080 $3,800 $3,585 $3,470 $3,275 $3,070

Island (new for 09) $3,700 $3,450 $3,225 $3,120 $2,965 $2,740

1/2 page $3,340 $3,090 $2,860 $2,760 $2,660 $2,410

1/3 page $2,515 $2,235 $2,100 $2,020 $1,905 $1,800

1/4 page $1,995 $1,905 $1,770 $1,670 $1,605 $1,535

1/6 page $1,420 $1,285 $1,775 $1,090 $1,040 $955

Full page and 1/3 $7,290 $6,610 $6,035 $5,820 $5,600 $5,225

Spread $8,700 $7,920 $7,715 $7,505 $6,975 $6,645

Cover II $5,440 $4,780 $4,535 $4,400 $4,285 $3,925

Cover III $5,240 $4,615 $4,365 $4,265 $4,100 $3,800

Cover IV $5,770 $5,110 $4,780 $4,665 $4,535 $4,295

*Frequency is based on Professional Roo�ng advertising. Rates are agency–commissionable.
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Professional Roofing

Publication/Trim Size:

Bleed:

Printing:

Binding:

Platforms:

Media Accepted:

Acceptable File Formats

Save images as CMYK. All fonts should be embedded. Any
.pdf without adequate bleed will be reduced to fit. If changes

are needed to .pdf files, please submit a new file. If a new file is
not submitted, we cannot guarantee the quality of the ad.

Save files in .eps format. Include all placed graphics.
Fonts in Illustrator must be outlined.

Save files in .tif or .eps format. File must be flattened; layered
documents will not be accepted. Color images should be saved
in CMYK format.

Standard fonts should be used as Mac-compatible fonts will be
substituted. Include all support documents. Include both screen
and printer fonts, graphics and images. Menu styles or attributes
should not be applied to fonts.

Support file specifications

All submitted artwork must have a resolution of 300 dpi.
Professional Roofing is printed using a line screen of 150. All ads
need to be submitted with an accompanying color or laser proof.

Bleeds

Allow for 1⁄4 inch on each bleed side . All text, logos, etc. must be
placed within the live area of the page.

Four-color Ads

CMYK (cyan, magenta, yellow, black) format only. No spot colors.
All spot colors are converted to CMYK match.

Spot Color

Must be specified using the Pantone Matching System® (PMS).

Color Files

Whenever possible—do not embed or include color profiles.

Placed Image Format

Save all graphics as .tif or .eps files. Resolution is 300 dpi.

Trapping

Save files without trapping preferences.

Embedded Fonts

When creating a .pdf, embed all fonts. All fonts must be provided
when submitted in native application software.

9" x 10.875" Live Area: 8.75" x 10.625"

9.125" x 11.125"

Four-color process, computer-to-plate on Web-offset presses

Perfect bound

MacIntosh or PC. All files are converted to MacIntosh format

for printing.

Spread and full-page advertisements are accepted on CD, DVD or

via FTP only. Black-and-white advertisements smaller than full

page can be e-mailed to marketing@nrca.net with accompanying

proof by fax to (847) 299-1183.
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SPREAD Full-Page11⁄3 Page 2⁄3 Page
1⁄2 Page

HORIZONTAL

1⁄3 Page
VERTICAL

17.5" Wide

TRIM SIZE: 18" x 10.875"
BLEED: 18.25" x 11.125"

TRIM SIZE: 11.977" x 10.875"
BLEED: 12.167" x 11.125"

TRIM SIZE: 9" x 10.875"
BLEED: 9.125" x 11.125"

TRIM SIZE: 5.583" x 10.875"
BLEED: 5.833" x 11.125"

TRIM SIZE: 9" x 5.425"
BLEED: 9.125" x 5.55"

TRIM SIZE: 2.8" x 10.875"
BLEED: 3.05" x 11.125"

1⁄3 Page
SQUARE

4.625" Wide
4.625" Long

1⁄4 Page
HORIZONTAL

4.625" Wide
3.375" Long

1⁄4 Page
VERTICAL

3.375" Wide
4.625" Long

1⁄6 Page
VERTICAL

2.25" Wide
4.625" Long

1⁄6 Page
HORIZONTAL

4.625" Wide
2.25" Long

8.75" Wide11.667" Wide10.625"
Long

10.625"
Long

10.625"
Long

2010
Professional Roofing

Materials Due Dates

Issue Due

January Dec. 3, 2009

February Jan. 6

March Jan. 28

April March 10

May April 8

June May 7

July June 7

August July 12

September Aug. 6

October Sept. 2

November Oct. 11

December Nov. 5

2.25" Wide

10.625"
Long

1⁄2 Page
ISLAND

TRIM SIZE: 5.57" x 7"
BLEED: 5.83" x 7"
(Faceside only)

4.83" Wide
7” Long

7"
Long

7" Wide
4.625"
Long

4.625"
Wide

10.625"
Long

Media

CD or digital files. E-mail limitation is 2 MB.

FTP Site

Files may be placed on Professional Roofing’s FTP site as follows:

ftp.nrca.net

incoming Password: nrca.

All should be typed in lower case. Once your ad has been uploaded, alert Joan

Kriete at jkriete@nrca.net or telephone (847) 493-7524 about its availability.

Name the files with company name and issue date.

In-house Production

Professional Roofing will occasionally produce advertisements for clients.

An advertiser must submit ad copy plus high-resolution logos and photos.

Submission of materials should be completed at least one month in advance

of the print run.

Incorrect Media

Files sent to Professional Roofing are subject

to a $50 hourly charge for significant alteration.

Send artwork on CD or DVD to:

Professional Roofing

10255 W. Higgins Road, Suite 600

Rosemont, IL 60018

Attn: Joan Kriete

E-mail artwork to:

jkriete@nrca.net (limitation is 2 MB).

Include in the e-mail the name of the advertiser
and month the ad is to appear.

Professional Roo%ng artwork speciAcations continued …
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2010 Web Site Advertising Rates

Web site Banner Advertising Per Month

Standard Web site Banner $1,500

A standard full page banner ad will appear on every page of

NRCA’s Web site (except the home page) and will include a link

to your company’s Web site. The rate is valid for an entire month.

Home Page Banner $550
A home page banner ad will appear solely on NRCA’s home page,
www.nrca.net, and will include a link to your company’s Web site.
The rate is valid for an entire month.

Electronic
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NRCA Web Site

www.nrca.net

NRCA’s Web site, www.nrca.net, is referenced daily by building
owners, homeowners, specifiers and contractors. The site features
up-to-date roofing industry news, search options, an enhanced
government relations section, NRCA publications and DVDs, a
searchable database of contractors and The NRCA Buyers Guide.
With more than 120,000 user sessions per month (more than
1.4 million user sessions per year), NRCA’s Web site gives your
company maximum exposure to numerous markets.

2009 Web Site Statistics

Monthly Yearly

Average monthly user sessions: 120,492 1.4 million

Average monthly page views: 674,000 8.0 million

Average session length: 20 minutes

Source: WebTrends Analytics 8™

SAMPLE
of Full

Banner Ad

SAMPLE
of Home Page

Banner Ad



NRCA Members Only News

Access more than 2,600 NRCA members through NRCA’s online members

only news that features a report from NRCA’s president, information about

the services available to members and details about NRCA’s most current

accomplishments. In addition to your logo, you also will receive a banner ad

on the news archive page.

2010 NRCA Members Only Rates

Per Quarter

Company logo on members only $500
home page and and banner ad
on news archive page
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NRCA Roofing Industry News

NRCA’s Roofing Industry News features up-to-date information about NRCA ac-
tivities, special offerings, and industry-related events and reports on government,
finance and construction data. With each click of a user’s mouse through NRCA’s
Web site pages, your online sponsorship will appear in the Roofing Industry News
data island on every page of NRCA’s Web site.

2010 NRCA Roofing Industry News Rates

Per Quarter

Company logo on Roofing Industry $1,500
News data island and a banner ad
on news archive page





2010 Professional Roofing Web Site Advertising Rates

Web site Banner Advertising Per Month

Standard Web site Banner $750

A standard full page banner ad will appear on every page of

Professional Roofing’s Web site, (except the home page) include a

link to your company’s Web site, and rotate with other banners

reserved for that month.

Home Page Banner $300
A home page banner ad will appear solely on Professional Roofing’s
home page, and will include a link to your company’s Web site. The
home page banner is exclusive each month.
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Professional Roofing Web Site

www.professionalroofing.net

Professional Roofing’s Web site, www.professionalroofing.net, fea-
tures online access to everything NRCA’s monthly publication,
Professional Roofing, has to offer including special web exclusives.
Visitors are able to view feature photos, access magazine archives,
perform keyword searches and much more. Professional Roofing’s
Web site is visited by more than 55,000 users each month, each
spending an average of twelve minutes online.

SAMPLE
of Full

Banner Ad

SAMPLE
of Home Page

Banner Ad

Electronic advertising continued …





Roofing Marketplace is a special insertion
section in each issue of Professional Roofing
and offers a great opportunity to test the
market or introduce a new product. Each
placement receives up to 80 words of text,
a four-color photo and a reader service
number to track sales leads.

Current Advertisers $775 $750 $725 $700 $675
Roofing Marketplace Only $875 $850 $825 $800 $775

Professional Roofing accepts scannable brochures and photos.
Photos must be at least 1 inch to 2 inches wide and 1 inch to 2
inches high. If a photo is sent to size, resolution must be 300 dpi.
Electronic artwork is accepted. Image file format: .tif Colors:
CMYK four-color

Classified advertisements are available in
each issue of Professional Roofing and are
a perfect way to advertise your services,
equipment, software, business opportunities
and available positions. Nonmembers may
add color to their classified advertisements
for $100 per placement; NRCA members
receive four-color classified advertisements
at no additional cost.

NRCA member
(minimum charge $85) $2.25 $3.25

Nonmember
(minimum charge $100) $2.75 $3.50

NRCA member $125 $120 $110 $100 $90
Nonmember $145 $140 $130 $120 $110

Four-color $0 per placement (NRCA member)
$100 per placement (Nonmember)

Rates listed are per inch. All ads must be prepaid before insertion.

Professional Roofing will supply a border and include your logo
if requested. Professional Roofing accepts only one-column format,
which is 2¼ inches wide and up to 5 inches long. Electronic
artwork is preferred for larger display ads.



The print version of the NRCA
Membership Directory is published
once a year in August; it is an
indispensable desk-side reference of
NRCA members’ contact information
and companies’ web sites. The direc-
tory is distributed to all NRCA mem-
ber contractors in August and also is
available for purchase through the
NRCA Bookstore.

Professional Roofing ECO is published
twice yearly—in June and November—
and features information specifically
around environmental innovations,
challenges and opportunities in the
roofing industry. Professional Roofing
ECO will be a separate ride-along
publication and distributed to all
Professional Roofing magazine sub-
scribers in June and November.

Professional Roofing Workers is focused
on issues pertaining to employees in
the field. It is published annually in
April as a separate ride-along publica-
tion and distributed to all Professional
Roofing magazine contractor sub-
scribers.

¼ page, vertical $1,300 $1,850
½ page, horizontal $2,100 $2,750
Full page $2,700 $3,900
Cover II $4,600
Cover III $4,500
Cover IV $4,800

Rates are agency-commissionable.

¼ page, vertical . . . . . . . . . . . . . . . . . . . . . . . . . . 3.375” x 4.625”
½ page horizontal . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7” x 4.625”
Full page and Covers (live area) . . . . . . . . . . . 8.125” x 10.75”

(trim area) . . . . . . . . . . . 8.25” x 10.875”
(bleed area) . . . . . . . . . 8.375” x 11.125”

Production Requirements:
Acceptable File Formats: All ad materials including digital files
and proofs must conform to SWOP standards. (Information about
SWOP standards may be found at www.swop.org.)
• .pdf files are preferred
• QuarkXPress 7.5
• Illustrator CS
• Photoshop CS

Save with all fonts and images imbedded. Save without color pro-
files and do not check IOP. Once a .pdf is created, please check it
for bleed. Any .pdf without adequate bleed will be reduced to fit. If
changes are needed to .pdf files, please submit a new file.



Focused on the information needs of contractors, distributors,
design firms and facility managers, your products reach a broad
audience of subscribers and free search users. 

Including searchable product distribution based on user location.
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Internet marketing is all about using multiple channels to reach your customers.  This is especially important with buyers

who go online first for product information.  The Roofing Industry Product Center brings detailed data about your products

and systems to the world’s most highly qualified audience for roofing products.  Through the Product Center, you reach

NRCA contractors and decision makers at the point of purchase.    

Visit www.nrca.net/ripc for a free search and online demo.

Roofing Industry 
Product

• Audience: Your messages reach a core audience of NRCA contractors and roofing industry suppliers plus an extended audience of
designers, consultants, specifiers, engineers and facility managers.

• Products and Systems: Sales messages for individual products and systems unlock hidden product equity and take advantage of
how contractors decide what to buy.

• Point of Purchase: Your messages affect customers when they are reviewing specs, developing submittals and solving jobsite
problems—exactly when they are making their final decisions about what products to buy.  

The Product Center does more than list your products.
Messaging at the time of purchase helps you close the
deal.  
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Product Center advertising gets you a real return on investment. You’ll see growth in database access and market share, 
including an increase in product sales. 

Increase in Market Share in Key Product Category

Customer has increased relative share versus its closest competitor by 33 percent

Specifications can be complicated, and most jobs require information from multiple manufacturers. 

Product Center users have access to software tools that let them gather information about multiple products from multiple manufacturers
to create a submittal. Submittals can be posted to a URL and are available for integration with project management and design software.  

Prior Year

Competitor 2Competitor 2
18%18%

Competitor 2
18%

Product CenterProduct Center
AdvertisingAdvertising
CustomerCustomer

26%26%

Product Center
Advertising
Customer

26%

OtherOther
CompetitorsCompetitors

42%42%

Other
Competitors

42%

Competitor 1Competitor 1
14%14%

Competitor 1
14%

First Advertising Year

Competitor 2Competitor 2
18%18%

Competitor 2
13%

Product CenterProduct Center
AdvertisingAdvertising
CustomerCustomer

26%26%

Product Center
Advertising
Customer

31%

OtherOther
CompetitorsCompetitors

42%42%

Other
Competitors

44%

Competitor 1Competitor 1
14%14%

Competitor 1
12%



The Roo:ng Industry Product Center continued …
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Your products will be accessed through NRCA’s Web site where contractors, architects and other industry professionals will gain access to
information you place with the Product Center database. The free search offers users access to searches based on company name and prod-
uct category. Subscribers will be able to access similar data including specific product name searches including ASTM standards.

Communicate the versatility of your products,
the advantages of your systems and outstanding
features of your products to the roofing industry.

Roo0ng Industry Product Center Rate Card

Full Product Listing
Product Match 

Advertising
System 

Advertising
Company 

Advertising
Green Data
Advertising

Add your entire 
product line including

MSDSs, guide 
specifications, 

installation details 
and more.

Emphasize distinct
product attributes 

with industry standard
icons and bullet-point
messaging highlights.

Add complete 
submittal-ready 

packages.
Include basic products

and high margin 
accessories. A complete 
assortment of products.

Optimized premium
home-page placement

including banner 
advertising and 

detailed company 
documentation and

messaging.

Sustainable products 
are searchable by LEED

credit including 
pre- and post-consumer

recycling content, 
VOC and more.

Starting Rate Subscriptions Per Year

$1,200 $900
Per product

$3,000
Per system $6,000 Call for a quote.

For a customized quote, please contact your NRCA advertising sales rep.

Act now to receive a free company listing and product catalog upload to the Roofing Industry Product Center. Complete the activation
form on the following page.



The Roo:ng Industry Product Center continued …
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�� Please add my free company listing and product catalog to the Roofing Industry Product Center. 

�� Please contact me about additional advertising.

Company:________________________________________________________________________

Contact: ________________________________________________________________________

Address:________________________________________________________________________

City:_____________________________________ State: __________ ZIP: __________________

Telephone: _______________________________ Fax: __________________________________

E-mail: _________________________________________________________________________

�� Please contact me for documents to be remitted.

�� I will e-mail document .pdfs to support@buildsite.com

Send this form by fax to: (847) 299-1183 or e-mail nrcaadvertising@nrca.net

• ROOFING INDUSTRY PRODUCT CENTER ACTIVATION FORM •
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10255 West Higgins Road, Sui te 600

Rosemont, I l l inois 60018-5607 U.S.A.




