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CoolTop 40

.. .the material difference
insingle ply membrane roofing

CoolTop 40 is a white 40 mil pure CPE extrusion coated Fortrel® polyester reinforcement provides long life, high
polyester single ply roofing membrane system (Pat. No. strength puncture resistance and remarkable dimensional
4301204) designed for fully exposed mechanically fastened stability.
installations on flat, sloped or curved roofs. And, the Cooley Roofing Systems’ package of

CoolTop 40 is the most ultraviolet and ozone resistant mechanically fastening plates, seam sealing systems and
material available in single ply roofing, and its spectral white flashing materials make it a totally integrated system you can
color offers great advantages in energy savings. It is highly depend on for truly moisture-free protection.
chemically resistant . .. compatible with most existing All in all, Cooley Roofing Systems’ CoolTop 40 gives you

materials, including asphalt; usable around many corrosive the one best single ply membrane roofing system available
liquid or gaseous chemicals that may be in . for new construction or reroofing. And it's
the environment. backed by one company, all the way from
CoolTop 40 with its combination of membrane design and manufacture to
thermoplastic resin and its heat set Celanese ! / . systems supply with a 10 year warranty.

50 Esten Avenue, Pawtucket, Rhode Island 02860.
Tel.: (401) 724-0490.

CELANESE FORTREL® POLYESTER Fortrel® is o trademark of Fiber Industries, Inc. o subsidiary of Celanese Corporation
CoolTop® is a trademark of Cooley, Inc.
Check #139 on Reader Service Card
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Comment

The Manville Situation

C oncerning the recent bankruptcy actions taken by SNIG La { ‘

the Manville Corporation, a few observations:
[0 To say that the situation is confusing is about as
enlightening as Yogi Berra’s comment on playing the
outfield in September: “Out there it gets late early.” It

Sppoar to naws boen mosty neyona varviies conirol. | | INIENIBRANE ROOFING

[0 The staggering amount of asbestos-related litiga-

tion facing Manville was enough to frighten even the m goes on faster with perimeter fastening
most resolute free-enterprisers. Whether Manville B resists abrasion, puncture, tears;
knew, thirty-five years ago, that exposure to asbestos spreads stresses

was potentially hazardous is a matter for debate, but it B ideal for new and retrofit flat roof

was a debate Manville could not afford, at about $40,000 ot wi "
per case. A few years ago, Manville reported that law applications (1" in 12")
firms were advertising for potential victims of asbestos B guaranteed up to 10 years
exposure to joinin the litigation. Some firms had literal- f
ly thousands of clients lining up to sue for damages.

[0 The large questions raised by the Manville case
will be debated for some time. They are these: (a) Should
the federal government step in and assume, legislative-
ly, some responsibility for health problems it helped to
create? (b) Is Chapter 11 bankruptcy a proper vehicle for
limiting corporate exposure?

[0 Some less monumental, but not insignificant,
questions face the roofing industry. For example, how
will roof failure litigation involving Manville be affected?
Manville has taken some positive steps, backed by the
court, toassume its responsibility in the roofing market-
place, but much of what ultimately happens will depend
on the bankruptcy court’s rulings.

[0 The awesome lesson to be learned is how surely
and quickly a corporate giant can be brought to its
knees by, forthe most part, its own formeremployees. It

is assuredly a sign of the time, and more: It is a lesson to U.S.-made NERVAPLY reduces installation costs by
American businessmen that they must be especially sl_ashlng mstallatlpn time. An alloy.of PVCI and ‘other
aware of any risks involved in the materials they use. For high polymer resins, NERVAPLY is 48 mils thick. It
roofing contractors, the Manville case should be Is impervious to water penetration; can't swel! or
evidence enough that safety and health matters are rot; and is stabllllzed against UV ray deterioration.
more than moral or legal concerns — they are matters NERVAPLY remains flexible at low temperatures and
of business survival. retains its dimensional stability.

Available in standard sheets 54" wide by 80 feet long,

NERVAPLY may be assembled on site or at the fac-

tory to the roof's dimensions.

Check out all the advantages of NERVAPLY in

Bulletin 7.1/Ru. WRITE OR PHONE FOR YOUR

COPY TODAY.

E'\I S ral

(@ j RUBBER & PLASTICS
si=Cll COMPOUND CO., INC.

36-15 23rd St.
Long Island City, N.Y. 11106
(212) 392-6780
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Worker safety — an important
topic of utmost concern to all
roofing contractors is detailed by
Editorial Assistant Connie Arkus in
this issue of Roofing Spec. Are you
doing all you can to see that your
employees are working in the
safest environment possible?
Contracting firms across the
country would do well to take the
lead as laid out in Arkus’ profile of
a worker safety program at NRCA
member-firm Midland Engineering,
South Bend, Ind.

A hearty, robust Rocky Mountain
welcome to all attendees of the
annual Midwest Roofing
Contractors Association
Convention in Colorado Springs.
MRCA Executive Director James
Whittier, the MRCA board and staff
have planned an exciting,
adventurous program for all MRCA
members and attendees. For a
complete listing of programs,
events and exhibiting
manufacturers, read on!

And while on the topic of
conventions, NRCA is proud to
announce that former President
Gerald R. Ford will speak at its
96th Annual Convention and
Exhibition in sunny San Antonio,
Texas, February 21-25, 1983.

The 38th President of the United
States will address NRCA
members and friends at the
Opening Luncheon Wednesday,
February 23. This luncheon signals
the official commencement of
programs for the three-day event.

This edition of the roofing
industry’s largest yearly gathering

features as its theme — The
Pursuit of Excellence. The
convention planning crew, under
the tutelage of Senior Vice
President Burt Karp, have put
together an exciting and varied
program of Business Sessions.
Among the topics to be covered
are: “Pursuing Excellence in Steep

notes and
random thoughts

NATIONAL
ROOFING
FOUNDATION
UPDATE

 The National Roofing Foundation is

sponsoring its second fund-raising
reconvened following NRCA’s 1983
Convention in San Antonio.

Why not support The Foundation

and spend a few relaxing days in the
seaside village of Puerto Vallarta,
Mexico. More informal, cleaner,
cooler, and less humid than Acapul-
co, Puerto Vallarta threatens to be-
come Mexico’s number one place to
get a winter tan. It is a resort just
coming into its prime.

Informative sessions, a “Bienven-
idos a Mexico” reception, an op-
tional Yelapa Cruise, swimming,
snorkeling and independent explor-
ing are just a few of the activities
awaiting you.

For more information on the Na-
tional Roofing Foundation or the
reconvened, contact NRF headquar-
ters, 8600 Bryn Mawr Avenue,
Chicago, IL 60631. ,

Roofing,” “Data Processing—
Finding The System That’s Right
For You,” “Adapting Your
Operation To The State of the
Economy” and sessions on cold-
applied liquid, current trends in
litigation and the extremely
popular “Contractor Rap
Sessions.”

In addition, the convention’s
Early Bird Program Feb. 22 will
delve into the area of Architectural
Sheet Metal conducted by the
Copper Development Association.

For further information and a
free program brochure, contact
Melody Lejcar at NRCA
headquarters.

And finally, more convention-
related news. The National Roofing
Foundation (NRF) will again
sponsor a Reconvened Convention
getaway immediately following the
NRCA show. This year’s choice
spot for the NRF Reconvened is
Puerto Vallarta, Mexico, an idyllic
location on Mexico’s fabulous west
coast. More informal, cleaner,
cooler and less humid than
crowded Acapulco, Puerto Vallarta
is fast becoming the country’s top
place to get a winter suntan.
Planned activities include an exotic
Yelapa Cruise for exploring this old
fishing village, replete with
waterfalls, beaches and secluded
coves. For more information (and a
free brochure to boot) contact
Bennett Brown at NRCA
headquarters.

“Be optimistic. . . but if that
doesn’t work try something else.”
John Maynard Keynes
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NATIONAL NEWS

Housing Starts Not Keeping
Pace With Demand

Housing needs are rising but hous-
ing starts are falling.

The U.S. Department of Com-
merce forecasted that 17.6 million
new households will be added to the
nation’s total during the current
decade.

In order to meet the demand for
housing created by the new house-
hold formations, an average of 1.76
million new units should be added
every year for the next two years, ac-
cording to the Chicago Title Insur-
ance Co., Chicago.

However, since 1980, housing
starts have fallen.

Home construction totaled 1.3
million in 1980, decreasing to 1.1
million in 1981 and could possibly
decline to 1.05 in 1982, according to
John Pfister, vice president and man-
ager of market research for Chicago
Title Insurance.

As aresult, by the end of 1982, the
United States could have built-up a
three-year housing shortage of 1.85
million units.

Housing Units
Down 22% in

1982’s Second
Quarter

Construction of new housing units
in the second quarter of 1982 fell 22
percent below the volume in the
same period of 1981, according to
F.W. Dodge Division of McGraw-
Hill Information Systems Company.

The extremely high interest rates
which prevailed through midyear
held the spring quarter’s total of
housing starts to only 265,000, or an
annualized rate of 968,000 units, ac-
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Interest Rate Bottoms Out

The crisp autumn air appears to
have chilled interest rates after sum-
mer’s welcome warming decline.

““Although some further declines
are possible, the big drop in rates is
probably over,”’ said Lindley H.
Clark, Jr. in a recent Wall Street Jour-
nal article.

Short-term interest rates on three-
month Treasury bills dropped from
almost 13 percent in June to 7.5 per-
cent in August. During the first week
of September, the Treasury sold a
new issue at an interest cost of about
8.6 percent, according to Clark.

Long-term Treasury securities,
selling at a yield of close to 14 per-
cent, moved down to 12 percent by
late August and then up again to 12
percent in September.

Ample bank reserves and a decline
in business demand for short term
credit were cited by Clark as several
explanations for the declining inter-

est rates in mid-summer.

The Consumer Research Center of
the Conference Board scaled down
their predictions for recovery, ex-
pecting the inflation adjusted gross
national product to grow by 2.1 per-
cent in the current quarter, down
from its previous 3.1 percent fore-
cast.

‘““That’s not the sort of outlook that
leads businessmen to borrow and
spend,’’ Clark said.

Clark summed up the picture for
the remaining months of 1982:

“The continuing uncertainty will
keep financial markets under pres-
sure for several months to come. The
uncertainty can be increased by new
fears about the safety of the banking
system, and new failures of large
businesses and other developments.
The big drop in interest rates has
ended, at least for now.”’

cording to the construction authori-
ty. McGraw-Hill Information Sys-
tems Company is widely known for
its Dodge Reports on construction
activity, Sweet’s Catalog Files of
building product information, and
building cost information systems.
“Even under conditions as harsh
as these, there were a few bright
spots,”’ said George A. Christie, vice
president and chief economist for
F.W. Dodge. ‘‘Exceptions to the gen-
erally depressed homebuilding
market in the second quarter — not
surprisingly — were Houston and
Dallas, which led all other metropol-
itan areas by a wide margin.”’
Second-quarter 1982 housing
starts were led by Houston, with a
total of 13,684 units, a 27 percent
gain for the city over the comparable

1981 quarter. The Dallas total of
10,838 housing units represented a
gain of 44 percent from the year-ago
period.

Atlanta, whose 1982 second-
quarter volume of 6,079 units was
virtually unchanged from last year’s

total, ranked third among the
nation’s most active housing
markets.

. For the rest of the second quarter’s
top ten housing cities, the volume
was down sharply from last year.
They are Washington, 4,411 units;
Tampa, 4,081 units; Denver, 4,002
units; Phoenix, 3,936 units; Los
Angeles/Long Beach, 3,524 units;
Minneapolis/St. Paul, 3,144 units
and Riverside/San  Bernardino,
3,108 units.




Single-Ply Seminar Gives
Officials Look at Industry

Representatives from labor, man-
agement and manufacturing were in
attendance at the Single Ply Seminar
held in Atlantic City, September
15-16.

The seminar was sponsored by the
United Union of Roofers, Water-
proofers and Allied Workers and the
New Jersey State District Council of

Roofers. It provided attendees with a
comprehensive view of single-ply
roofing systems, including discus-
sions on applications and safety pre-
cautions.

A detailed report on the Single-Ply
Seminar will be published in the No-
vember issue of Roofing Spec.

Housing Head Predicts Drop

In Interest Rate

The interest rate ceiling for feder-
ally-backed home mortgages could
drop to 13 percent according to
Housing Secretary Samual R. Pierce.
In addition, a partnership with Jap-
anese businessmen could boost the
U.S. housing industry.

In August, the government drop-
ped interest rates from 15 to 14 per-
cent on single-family home mort-
gages, the lowest level since the
spring of 1981.

Pierce expects to see ‘‘a further de-
cline of about a point or a
half-point.”’

According to a recent Chicago
Tribune article, home loan officials
say that the 14 percent mortgage rate
is a key point where demand for
home loans begins to increase signi-
ficantly.

Declines below that level will spur
even greater demand from home
builders who have been unable to
sell new homes because of the high
interest rates.

Pierce refused to discuss details of

CSI to Relocate

The Construction Specifications
Institute, (CSI), will relocate to Al-
exandria, Va. effective October 1982.

CSI'snew addressis: 601 Madison
Street, Alexandria, Va. 23114;
703/684-0300.

his proposal with the Japanese, ex-
cept to say that ‘it will be very, very
helpful to builders and housing in
this country.”

Pierce did say that progress was
made on increasing U.S. sales of
building materials to China and ac-
tual construction work in that coun-
try by American companies.

Company
Liable For
Roof Openings

Adams County Roofing, Inc.
found itself in serious violation trou-
ble for having improperly guarded
roof openings, according to an article
in Employment Safety and Health
Guide.

The company stated that it was not
aware of the specific hole through
which an employee fell.

However, the employer’s defense
that it did not create or control the
noncomplying conditions was there-
by invalidated.

Some openings on the same roof
were not properly guarded because
an Adams foreman had elected to
leave them uncovered since they
were surrounded by 18-inch kick-
boards.

Economy
Decline Eases

The end of summer didn’t exactly
signal the end of the country’s eco-
nomic doldrums, but the rate of de-
cline appears to be easing.

A report, issued by the business
survey committee of the National As-
sociation of Purchasing Manage-
ment, is based onreplies to questions
from 250 industrial corporations.
The report noted that production,
new orders, employment and new
inventories dropped but at a less rate
than in July.

According to a recent Wall Street
Journal article detailing the survey
results, only five percent of the re-
spondents reported higher prices,
another positive sign for the econo-
my.

Capital spending, however, con-
tinued to drop to 47 percent from Ju-
ly’s 55 percent.

Also, 42 percent of the managers
polled reported less people on their
payrolls, continuing the downward
employment trend which has been
dropping steadily since May.

The nations economic perfor-
mance registered 38.9 percent in
August, down from July’s 40.4 per-
cent and below 50 percent, which is
an indication of economic expan-
sion. The 38.9 percent figure is based
on new orders, production, employ-
ment, vendor performance and
inventories.

Consumer
Spending
Outlook Better

A surge in consumer spending?
Not yet, but the situation looks a trifle
better according to the Federal Re-
serve Board which reported that con-
sumers took on $570 million more in
installment debts than they paid off

National News continued, page 8
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NATIONAL NEWS

continued

in July.

This is the smallest debt increase
since February when it was $100
million.

According to a recent Chicago Tri-
bune article, weak business for auto-
mobile loans was the main factor as
consumers took out new loans and

paid back old ones at a slower pace
than in June.

The figures covered the first
month after the Reagan administra-
tion’s big tax-rate cut took effect on
July 1. Economists did not expect big
spending increases to show up that
soon.

o

OW/NEW FROM CLEASBY

* Rugged, rectangular-tube wraparound frame

 Low Loading Height: 260 Gal.-35"; 350 Gal.-39”

* 100% automatic L.P. Vapor Controls (no battery needed)

e Emergency engine shut-off switch (roof controlled)

* Heavy duty diamond plate fenders and exhaust stack covers
e Exclusive SpeedKing *‘Two Shell'"" kettle design

* Heavy duty 6000 Ib. axle, with six-lug pattern wheels

* Quick shut-off L.P. burner valves

* Bolt-on Screw Post with lockable swivel wheel

© 35 GPM Pump System or (optional) 60 GPM Pump System
* Available in Single Burner or Double Burner models

* Heavy duty, adjustable hitch e Propane Lighter Lance

%ﬂé’fl

260 & 350 Gallon E.{% .43
Asphait Melting Kettles

With the SpeedKing 260 or 350 single axle Portable
Pumper Kettles Cleasby brings you the most advanced
design available today --- kettles with superior perform-
ance. lower loading height; lower center of gravity;
increased stability.

Check these STANDARD FEATURES of the NEv
SPEEDKING LO-LOADER KETTLES

* Two 100 sq. in. cover vents; and dual cover ratchets with auto release

NO OTHER KETTLE MANUFACTURER OFFERS ALL THESE STANDARD FEATURES!
Available Option: If desired, Drip Rails along each side of Kettle may be ordered. Please specify.
Order your SpeedKing LO LOADER today!

/4
-

SPECIFICATIONS.

260 Gallon 350 Gallon
124 inches 149 inches
60 inches 73 inches

SPECIFICATIONS
* Overall Length

* Overall Width

* Overall Height

* Loading Height

* Useable Asphalt

Above Tubes
* Shipping Weight

62 inches
39 inches

58 inches
35 inches

170 gallons 244 gallons
1,950 Ibs. 2,400 Ibs.

1-800-525-1399

Now TWO locations to serve you

1414 BANCROFT AVENUE, SAN FRANCISCO, CA 94124 e (415) 822-6565
The J. O. E. CORP, 5725 East 39th. AVE., DENVER, CO 80207 e

(303) 892-6805
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Senate
Committee
Approves Zero
Retainage Bill

By unanimous vote, the Senate’s
Governmental Affairs Committee ap-
proved legislation barring Federal
agencies from automatically with-
holding retainage on prime contrac-
tors. Contractors would also be in-
structed to pass-along the same poli-
cy to their subcontractors and suppli-
ers.

According to the American Sub-
contractors Association the ‘‘Con-
struction Contract Payment Proce-
dures Act of 1982”° (s.1782) states
that retainage ‘‘places an unneces-
sary and unfairburden’’ on construc-
tion contractors and reduces compe-
tition. The bill also states that ‘‘exist-
ing requirements currently applica-
ble to Federal construction contracts
provide the Government with ade-
quate protection against the default
of a contractor.”

““The Committee’s approval of the
bill and the scheduling of a lame-
duck session of Congress,’”’ said ASA
President Robert B. Johnson, ‘‘great-
ly enhances the bill’s chances for
passage during this session. Con-
gress clearly recognizes the adverse
affect retainage has on the financial
position of contractors by forcing
them to borrow at high interest rates
to cover their cash flow.” QW&

The best thing that can
happen to disabled people
and to the country is for
them to have the chance
to compete with
everyone else.

President’s Committee on
Employment of the Handicapped
Washington, D.C. 20210




The Energy Efficient Metal Building of the Future . . . Today

Introducing a breakthrough in metal
roofing technology. Competitively
priced insulated re-roofing for metal
buildings. A fluid applied ceramic
insulating roof and wall system for metal
buildings that insulates, waterproofs,
extends building life, is condensation
and corrosion resistant and accoustically
sound deadening.

BONDING
LAYER

A dual purpose anti-corrosive and
primer, Ziebarth Anticorrosive #10 is
applied directly to the present surface. It
covers and protects all of the metal
surfaces. Its chemistry penetrates flash
rust where it neutralizes destructive iron
oxide (rust) to iron sulfate and then
prevents further oxidation. Metal roof
deterioration is eliminated, expensive
repairs unnecessary, life of the building
is extended.

WATERPROOFING 6 G A

LAYER ‘
Waterproofing that

remains watertight even under unusual
demanding conditions. Waterproof
Sealer #5 applied in two coats over all
seams and fastening devices with

fiberglass reinforcing providing a
positive watertight seal. This unique
waterproof coating remains flexible,
even at extreme temperatures enabling
the system to expand and contract with
the building, defeating the major cause
of metal roof leaks. Cost of re-roofing or
, patching is eliminated.

Al A7

K L

7717 cERAMIC
LAYER

Insulation that more than pays for
itself. The ceramic outer layer contains
tiny cellular ceramic insulating spheres
that resist the passage of heat or cold.
Leak causing expansion and
contraction of the metal roof is
eliminated. Under roof temperatures
drop drastically in summer. Internal
building heat is prevented from
escaping in winter. Net result is lower
energy bills with reduced demand on
heating and cooling.

The silicon-ceramic tiles used on
NASA'’s space shuttle are covered
with a thin film of ceramic borosilicate
glass. 95% of the heat of re-entry is
shed by this thin film, while only
5% of the heat is shed by the foam-
like body of the tile. Ziebarth ceramic

Check #157 on Reader Service Card

insulation coat functions much

the same as NASA’s

ceramic boro-

silicate tile coating,

retaining its properties under conditions
of unbelievable stress.

Unbeatable Combination

The combination of bond coat,
fiberglass cloth at joints and double
waterproof coat provides strength,
longevity and watertight integrity. The
ceramic layer is so hard and tough, foot
traffic doesn’t phase it. The new roof is
resistant to pollutants, acid rain, fungus
and fire, and best of all its insulating
properties can pay dividends that return
much more than its cost.

For the whole story on how Ziebarth
can keep you and your metal building
problems from going through the roof,
write or call today.

ZIEBARTH CORPORATION (904) 726-9568
954 S. HWY. 41 INVERNESS, FLA. 32650




Associate News

LaCasse Promoted at GAF

GAF Corporation has named James P. LaCasse marketing manager of Gaf-
ply EP, its new single-ply roofing product for commercial construction.

LaCasse joined GAF in 1978 as a building materials sales representative
and became associate product manager of roof insulation in 1980.

He was graduated from LeMoyne College in 1975 with a B.S. in industrial
relations and is a member of the American Marketing Association.

GAF is a major producer of specialty chemicals and building materials.

American Hydrotech and
Dow Sign Pact

American Hydrotech, Inc. of Chicago reached an agreement with Dow
Chemical Company to market Styrofoam RM brand insulation.

According to David F. Spalding, president of American Hydrotech, Inc.,
Styrofoam RM brand insulation was selected as the official insulation for use
in its two roofing systems because of its track record.

Both American Hydrotech systems offer unique features designed to in-
crease long term performance. The self-healing ability of the PRM Flexible
Membrane can seal cracks up to one-sixteenth inch without reinforcement.
The single-ply EPDM membrane of the Hydro-Seal roof system is easily ap-
plied on new decks and can be applied directly over the existing roof for
reroofing jobs.

“In combining our knowledge of roofing systems and materials with
Styrofoam brand insulation, we have greatly enhanced the life expectancy of
our protected roof systems,’’ Spalding said.

Republic Powdered Metals
Adds Four To Sales Staff

Republic Powdered Metals, Inc. in Medina, Ohio, has expanded its sales
force by four.

Headquartered in Detroit, Mich., is Bob Brown, covering Detroit and
Eastern Michigan including Ann Arbor and Flint. Brown can be contacted at
236 South Denwood, Dearborn, Mich., 48124, 313/278-0729.

Responsible for Chicago and East Chicago is Jack Brunsfeld. He can be
reached at 656 West Buckingham Place #2w, Chicago, Ill., 60657,
312/472-7138.

Working out of the home office is Mike Gallagher. He is covering a section
of Northeast Ohio including the southeast area of Cleveland and can be con-
tacted at 2628 Pearl Rd., P.O. Box 724, Medina, Ohio 44258, 216/225-3192.

Located in Chesterfield, Mo., is Lowell Sandven, who is responsible for St.
Louis and the surrounding areas. Sandven can be reached at 19320 Cedar
Fork Rd., Chesterfield, Mo. 63017, 314/768-0163.

Republic’s principle business has been manufacturing and selling heavy-
duty, industrial-quality roofing materials, paints and protective coating
products for the commercial and industrial market.

Wasco Systems To Be Sold
Through Lucas Sales,
St. Louis

Lucas Sales Co., Inc. of St. Louis, Mo., is adding Wasco architectural, solar
and standard skylighting systems to its product line.

In addition to Wasco skylighting systems, Lucas distributes Metal-Era
fascia systems, Carlisle single-ply roofing membrane, Foremost fascia and
roofing panels and a complete range of coating and patching products.

The company also originated and manufactures the Lucas Tapered System
of incombustible roofing panels.

Fabco Boosts Pair

&

Jeffrey M. Davis Timothy E. Eason
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Fabco Fastening Systems, Townsend Division of Textron Inc., announced
the appointment of Jeffrey M. Davis as manager, Northern Territorial Sales
and Timothy E. Eason as manager, Southern Territorial Sales.

In the newly created positions, Davis and Eason will work closely with
Fabco direct sales people, sales agents and distributors of Fabco Deck Fasten-
ing Products. Both managers will also provide personalized assistance to
distributors through sales seminars and sales training sessions.

Fabco Fastening Systems is located on Water Street in West Newton, Pa.,
15089; 412/872-6200.

continued, page 12



The complete

guide to single-ply
roofing insul

ation.

EPDM PVC EPDM PVC MB
Desired Loose Loose Fully Fully Fully
R Factor Insulation Laid Laid Adhered | Adhered | Adhered
2.08 to Permalite Sealskin® X X
8.33 perlite insulation
6.67 to Permalite® Urethane X X
25.00 felt faced
Permalite® Urethane
foil/kraft faced
Permalite® Urethane
foil/glass faced
Permalite® Urethane
kraft/foil faced
Permalite® Urethane
reinforced kraft faced
7.69 to Permalite Pk®
20.00 felt faced
Permalite Pk®
foil/kraft faced
Permalite Pk®
foil/glass faced
Permalite Pk®
kraft/foil faced
Permalite Pk®
reinforced kraft faced

XX [ X [X
>
x

X [ X | X [ X

10.00 to

20.00 Permalite Pk Plus®

XXX |X[X[X[X|X|X|[X[X
x
X

X

No matter which single-ply roofing  write: Grefco Building Products Division,
system you pick or which R Factor you 300 North Haven Avenue
need, Permalite has the right insulation. Ontario, CA 91764

For complete information, see your (714) 983-9591
local Permalite representative or call or @ A subsidiary of General Refractories Company

PERMALITE PERMALITE® PERMALITE PERMALITE
SEALSKIN® URETHANE Pk® Pk PLUS®

Spec Permalite.

Check #143 on Reader Service Card




Associate News

continued from page 10

SMI Appoints Pair As Reps Robert W. Olson and Robert C. Meyer have been appointed regional sales
representatives at SYenergy Methods, Inc.
As Southeast regional sales representative, Olson will promote the SMI
N Rubber Roof Energy System and Wall System throughout an 11-state sales
district.
His address is: 1963 Souvenir Drive, Clearwater, Fla. 33515,
813/446-5107.
For the past 11 years, Olson had been associated with Inryco, a subsidiary
of Inland Steel Co., as a sales representative. He holds a Bachelor of Science
Degree in Business from Dominican College, Racine, Wis.
Meyer, Midwest regional sales representative, will provide sales and
| Robertc. M e technical _assistance to architects, developers and SMI applic_ators across 11
states. His address is: 214 South Forest Avenue, Batavia, Ill. 60510,
312/879-0400.
Priorto joining SMI, Meyer was employed by Taco Bell Inc., a subsidiary of
Pepsi-Cola, Inc., where he was regional construction manager.
He is a graduate of the University of Illinois at Champaign, with a Bachelor
of Science Degree in Architecture.
Headquartered in Cranston, R.I., SYenergy Methods, Inc., is a manufac-
turer of insulated wall and roof systems.

Robert W. Olson

Ren

SINCE 1900

AMERICAN ASSOCIATED
COMPANIES, INC.
P.O. Box 4056 Atlanta, Georgia 30302
404-522-7060
For Equipment: Ask for Bill, Jean or Ronnie
For Roofing Mops: Ask for Kathy, Lenora

THE GIANT
OF THE

MOST COMPLETE ROOFER’S INDUSTRY
STOCK IN THE SOUTHEAST DISCHARGE HEIGHT
* GARLOCK’S FULL LINE—SWEDE STANDARD THAN
Kettles & “On-Deck” Equipment THE MARKET. O
e TARZAN complete line of roofer’s
mops, yarns and handles * UNDER
$23,000

e Vacuum Engineering Roof Vacuum

e Liquid Asphalt Systems tankers, yard
storage & job tanks

e Smith Hoist, Clearfield & Garlock
Conveyors, R & G Hoists

e “Power Claw” Roof Remover, JET
SPRAY, Louisville Ladders

e E.S., ZONOLITE, SIMPLEX, FEDERAL,
Lexsuco, E.G., Maze Nails

WE ARE OPEN FOR DEALERS AND REPRESENTATIVES - CALL US TOLL FREE

¢ Membrane, flashing, roof vents, rope §EE@R?,P§,,E_@, %@Q@WE}@E{% BUEQEC,
e Gloves, brooms, brushes, knives Telephons 001 723-1311

1:800-453- 2446

Check #135 on Reader Service Card

CATALOG MAILED UPON REQUEST J

Check #132 on Reader Service Card
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Bulk Asphalt
AR Ha‘ndling Systems

Reduce your job cost by:
e more efficient use
of labor
¢ lower material cost
¢ increasing production

Truck & Trailer Mounted Job Tanks

° FuIIy-automftic temperattére control system which enables V J VIR
your crews to start immediately at the beginning of each day, L no0FNG. e A
with a full day’s supply of “Hot.” ‘i% Roogwgim INQ. -

® No one on the ground maintaining tank or kettle. Tank will ¥

cycle automatically to maintain proper temperature. No
waiting for tank or kettle to warm up.

e Fuel consumption is at least 50% under conventional job
tanks, of equal size, and considerably less than a kettle.

Job Site Transporter

e Offers the maximum in load carrying capabilities (20 tons) and
an excellent on the job performance.

e A fully-automatically controlled heat system assures a
constant material temperature while also controlling the
heating surface, resulting in prolonged flue life. No hot spots
or coking.

e Capable of staying at the job site for long periods of time as a
Job Tank, by means of a pumping system—pump directly to
the roof or fill other Job Tanks.

Mobile Storage
@ Designed to be placed on the job and pump directly to
the roof.
® Have the refinery deliver to your job site.
® Fully-automatic temperature control system. A constant and
consistent supply of material. No hot spots or coking. Longer
intervals between cleanings.

e (Or, in between those big jobs, use as a Storage Tank, in your
yard, to fill Job Tanks.

Yard Storage

e An efficient and economical bulk asphalt storage system,
allowing you total control over your asphalt supply.

® Bulk asphalt costs less, plus no handling or storage cost of
carton asphalt.

e L oad Job Tanks per the job and only when necessary, no
waiting in line at the refinery.

o A fully-automatically temperature control system enables

you to keep asphalt only as hot as necessary to pump into
Job Tanks.

For more information on how a Taurus Bulk Asphalt system can
benefit you, please call or write:

Liquid Asphalt Systems, Inc.

2425 Jefferson, Kansas City, Mo. U.S.A. 64108

Telephone (816) 474-0448

Check #152 on Reader Service Card



Affiiate News

Rutkowski Elected
FRSA President

Joe Rutkoski of Giffen Roofing, Tampa, has been chosen president of the
Florida Roofing, Sheet Metal & Air Conditioning Contractors Association,
(FRSA).

He was installed as president at FRSA’s 60th Annual Convention in Holly-
wood, Fla. Also installed as officers were: Milton E. Thompson, chairman of
the board, Milton E. Thompson & Sons, Hialeah; Don Springer, president-
elect, Springer-Peterson Roofing, Lakeland; Frank Jenkins, vice president,
J.M. Montgomery Roofing, Miami and Glenn Warren, secretary/treasurer,
Tack & Warren, Clearwater.

President Rutkoski has been a director, committeeman and vice president
of the National Roofing Contractors Association.

Keene Receives
Campenella Award

Joe Keene, vice president of W.F. Morneau & Associates, is this year’s reci-
pient of the Bob Campanella Memorial Award, the Florida Roofing, Sheet
Metal & Air Conditioning Contractors Association’s highest honor. In addi-
tion, three long-time members of FRSA were elected as honorary members.

Keene works with the FRSA Self Insurers Fund, representing W.F.
Morneau & Associates, the Fund’s servicing agents.

Julien P. Benjamin, J.P. Benjamin Equipment Co., Jacksonville, Fla., Gene
Seelbinder, Trumbull Asphalt, Summit, Ill. and Charles Farabee, Farabee
Roofing, St. Petersburg, Fla. were awarded honorary plaques because of their
outstanding work in the roofing, sheet metal and air conditioning industries.

Apprenticeship Graduates
Honored

Union and employer sponsors of the Detroit Roofing Apprenticeship
Training Program recognized 25 graduates of the three-year program at a re-
cent banquet.

Special Honors went to Gary Kost as the outstanding apprentice of the class
and to Charles Aris as runner-up. The awards were presented by employer
representative Tom Brown, Joint Apprenticeship Committee Chairman and a
member of the National Roofing Contractors Association, NRCA.

Following the introduction of graduates by Local 149 Business Agent Jim
Corwin, each graduate stepped forward to receive journeyman cards from
President John Doyle. Doyle later teamed with Tom Flynn of the Bureau of
Apprenticeship and Training, U.S. Department of Labor, in presenting cer-
tificates of apprenticeship completion.

Banquet sponsors are Roofers 149 and the Roofing Industry Promotion
Fund.

AMS as Executive
Director of Virginia
Association

The Virginia Association of Roofing Contractors, Inc., (VARC) announced
that Association Management Services of the U.S. Inc., (AMS) has been hired
to perform the duties of executive director for VARC.

VARC’s Board of Directors recently made the decision and said that the
association will continue to function according to the present by-laws with
no changes in its yearly program activity.

AMS is a corporation formed to provide professional management to
associations. The corporation manages the Virginia Farm and Industrial
Equipment Dealers Association and the Virginia Floorcovering Association
in addition to providing services to the Virginia Forestry Association.

Attention Affiliate
Executives
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offers a

“COMPLETE ROOFERS
PACKAGE"”

for under

$72,000

£l INTERNATIONAL DIESEL FLAT BED TRUCK HTC-110
RO STINGER CRANE - 90 FT. BOOM EXTENSION HE %
CU.YD. CLAM BUCKET H1'- CU.YD.“HUMPTY DUMPER”
BHADJUSTABLE PALLETFORK [ 1. CU.YD. SINGLE LE-
VER HOPPER HEXCLUSIVE NEW % YD. HIPPITY HOPPER

Big isn't always better...why pay
more, up to $40 thousand dollars,
for a larger crane when 99%* of the
buildings in America are under six
stories. The TC-110, RO truck/crane
is the ideal size to handle the great
majority of roofing jobs.

Giuffre Bros. is the originator of the
truck/crane roofers’ system. Each

CONSIDER THESE ADVANTAGES:

® Low maintenance

® Boom height of 90 ft.

® Maximum lift capacity -
22,500 Ibs.

® Full height load capacity -
3,000 Ibs.

® Diesel power for economy

® Complete set of proven
roofer accessories

.
|
]
|

|

,.

|
T

4

i

' \

accessory was designed as an inte-
gral working part of the RO crane
and seven years of testimony, from
roofers across the country, is proof
of their reliability.

Buy or rent the roofers’ package.
Giuffre Bros. has a huge fleet avail-
able. Call collect (414) 761-2300.
*Magraw Hill Report

NEW
EXGLUSIVE ACCESSORY

Replaces the clam when stone and gravel cannot
be dumped at the jobsite. The hopper is filled
directly from a dump truck, lifted to the roof and
unloaded into the 1% yard hopper through an
hydraulically operated door.

cIVEERE
BRo5:

9770 S. RIDGEVIEW DR.
OAK CREEK, WI 53154

(414) 761-2300

Check #142 on Reader Service Card

SPECIALISTS
Serving a Very

SPECIAL
Industry...




Midland Leads Way
In Worker Safety

Safety sure does pay!
Midland's incidents dropped from
19.57% in 1981 to 9.7% in July 1982.

Making The Job-Site Safe

by Connie Arkus

6

good roofer is a safe roofer.”’

How many times has that tired
but true maxim been heard? How
many companies actually enforce a
comprehensive safety program? Not
many, and the excuses always seem
to be plentiful. Contractors have
been known to make the excuse that
safety programs ‘‘don’t work,”
they’re “‘costly,”” ‘‘time consuming’’
or ‘‘too complicated.”’

NRCA member firm Midland En-
gineering Company, South Bend,
Ind., has put to rest such miscon-
ceptions with an extensive and tho-
rough plan; a program that has been
enthusiastically received, with labor
and management joining forces to
combat unsafe work practices.

In the not-so-distant past, the com-
pany faced the disturbing facts and
harsh statistics—employees were be-
ing hurt on the job. The firm then re-
sponded by developing and imple-
menting a safety program. In an in-
credibly short period of time, drama-
tic results have been noted.

Acquiring the safety habit can
mean the difference between life,
death or a lawsuit. Midland found
this out the hard way.

The company began its operations
in 1922. Although Midland’s home
base is northern Indiana and sou-
thern Michigan, the company’s
workforce travels across the country,
providing roofing, sheet metal and
interior finishing services.

William J. Steinmetz founded
Midland with the motto, ‘‘Integrity
and Responsibility,”” and the enact-
ment of the new safety program
brings new life to this commitment.
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Just like any other roofing con-
tracting company, Midland had it’s
share of minor mishaps, eye injuries,
back strains and burns. The com-
pany, unfortunately also had more
than its fair share of major accidents,
culminating with a painter falling
from a scaffold to his death. The inci-
dent figures did not look good.

‘““Clearly, we were above the in-
dustry average,”’ said Midland’s
Safety Operations Officer, John
‘‘Pat”’ Haley.

The company was growing and ex-
panding, and did not want a corres-
ponding increase in accidents.

‘“We thought it would be worth-
while to develop a better policy than
what we had,’’ Haley said. That was
June of 1981.

Haley, a Midland employee for
over five years, had his work cut out
for him. As anyone who has seen it
knows, the Occupational Safety and
Health Act document is lengthy and
detailed, making it difficult reading
for those without a law degree.

‘It covers everything from soup to
nuts,”’ Haley said.

‘““You can’t give it to a workforce as
is and expect them to follow it.”’

So Haley meticulously studied the
report, noted the salient points ap-
plicable to his company and translat-
ed the information into easy-to-fol-
low guidelines.

Haley, a retired army colonel who
saw active duty and was an Inspector
General at the Pentagon, jokingly
said that perhaps his ‘‘military back-
ground helped him cut through the
bureaucratic legalese.”

His military background, begin-
ning with a West Point education, cer-
tainly helped make safety foremost
in his mind and aided his knack for
detail, two necessary requirements
for a safety officer.

In addition to the OSHA bill-of-
rights, Haley utilized many addi-
tional resources as a springboard to
creating his policy. He found
NRCA'’s ‘‘Passport to Safety’’ and the
Michiana Roofing Contractors
Association Safety Manual par-
ticularly helpful.

Haley then looked specifically at
Midland’s present procedures and
noted problem areas. He felt that sev-
eral variations were called for, devi-
ating from commonly accepted prac-
tices.

‘“We wanted to do more — be safer

— than just following the rules to get
by,” he said.

One change that needed to be
made regarded the warning line.
OSHA requires a roofing perimeter
warning system for structures above
16 feet.

“We think that’s too high,”” Haley
said. ‘A worker can fall from a lot
less height than that and get killed.”
Midland lowered the height, requir-
ing warning lines at 12 feet.

Midland also sets limits on the

type of scaffolding to be used. There
are only six acceptable structures
that can be used.

““The others aren’t safe or there is
difficulty in putting them up proper-
ly,”’” according to Haley.

The results of Haley’s exhaustive
research were compiled into the
company’s written = document,
‘“Safety and Policy Procedure,”
which was completed in October
1981, only five months afterhe began
his research.

The report states: ‘‘Safety will take
precedence over more expedient,
unsafe operations.”’

And unlike less successful pro-
grams started in other companies,
Midland backed up its written word
with action. The company was deter-
mined to provide safety education
for its employees and create condi-
tions for a safe workplace.

A Safety Committee, composed of
the Safety Officer (Haley) and all de-
partment superintendents was estab-
lished. Superintendents are respon-
sible for disseminating information
to employees and monthly meetings
are scheduled in order to discuss
safety information updates in addi-

tion to reporting incidents that oc-
curred. Discussions take place as to
what can be done to reduce the
mishaps.

The first training session was held
in March 1982. All employees re-
viewed the document and it was us-
ed as a vehicle to guide overall safety
discussions.

The next step was to enact the
printed policy on the worksite. ‘“We
went out to enforce it,”’ Haley said,
distributing specific checklists used

A tear-off chute and warn-
ing flags are set in place
while Midland works on
reroofing a section of
Memorial Hospital.

by superintendents and himself on
site inspections.

According to the policy: ‘““All job
sites manned by a crew for more than
two crew days are inspected at the
start of the job and weekly thereafter.
A written report is placed in the job
file.”” In additions, Haley makes ran-
dom, unannounced visits to sites.
Job foremen and company mainten-
ance personnel make regular inspec-
tions of company equipment.

A disciplinary procedure was also
established. Verbal and written
warnings are issued on the first of-
fense, a suspension for up to five
work days for the second violation
and incurring a third offense could
be grounds for dismissal.

“We haven’t gotten past verbal
warnings so far,”” Haley said.

What are the results of a program
in effect for only six months? Startl-
ing!

“I’'m pleased with the program,”’
Haley said. ‘‘We’re making progress.
Our people are a lot more safety con-
scious.”’

Haley is perhaps a bit too modest.

continued on following page
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Safety at
Midland

continued

Midland’s incident rates have drop-
ped from 19.57 in 1981 to 9.7 in July
and August 1982. The most current
available figures (1980) for the state
of Indiana, set the roofing and sheet
metal average at 15.6%

The statistics are impressive proof
of the safety program’s success, but
Haley measures the policy’s success,
achievement by something else — at-
titude.

“There isn’t a week that goes by
that someone doesn’t come up to me
and say something like, ‘Is this safe’
or ‘T've encountered a problem; what
should I do?’

The team effort is prevalent. A
worker fell injuring his back when he
slipped on a wet tire trying to hoist
himself into a truck. After discussion
of the situation, ladders were welded
onto the trucks, enabling workers to

Haley crosses the border
into New Buffalo, Michigan
to inspect the re-tiling
operation of a beachfront
estate built in 1912.

step up into the truck instead of
climbing in.

Midland’s Industrial Maintenance
Department Superintendent Dick
Spaulding has also noticed the coop-
erative spirit of the crew and remark-
ed at their enthusiasm and initiative.

He gave this example: ‘‘“The guys

*Figures based on 200,000 work
hour year; 100 man force working a
40 hour week, 50 weeks in the year
with two weeks off for vacation.

really like the safety guardrails —
they’re handy and let you know that
the edge is there. They’re used all the
time and if not, someone will say,
‘Where’s the railing?’ *’

The firm’s Tool Box Safety Talks
is a book containing a series of brief
safety articles used by Midland
employees to encourage discussion
of safety matters. The book covers
everything from safety rules for dem-
olition projects, to LP gas leaks and
fire control. Haley said that Tool Box
is a favorite of the workers. He ex-
plained that a crew recently was
tuckpointing at the University of
Notre Dame when a storm temporari-
ly sidelined its work. The crew then
opened a copy of Tool Box and began
discussing the hazards of lightning
and other storm dangers.

Most companies would be happy
with the results achieved by Midland
thus farand concern themselves only
with the maintenance of the pro-
gram, but not Midland.

Next on the safety agenda is first
aid and Cardio-Pulmonary Resusci-
tation Certification for its workforce,

i

which numbers anywhere between

150 to 300 employees.

‘“We want to make sure that on
every job site we have at least one
knowledgeable person in first aid,”’
Haley said. At present, Midland has
25 workers who have passed the cer-
tification process and the company
looks forward to qualifying an addi-
tional 36. Several workers asked if
their spouses could also join the first
aid sessions.

An annual review of the safety pro-

gram will be conducted by the Safety
Committee in February 1983 and
each subsequent February. The re-
port will then be submitted to Mid-
land’s Board of Directors.

To date, no major revisions are ex-
pected, however, Haley said that
minor changes, due to the com-
pany’s expansion, will add more
pages to the present policy.

‘“Now we have a maintenance faci-
lity, with an air compressor,’’ said
Haley indicating the need to put safe-
ty rules in print for its use.

The Safety Officer would also like
to see the lengthy document pared
down to slip-in-the-pocket size so it
can be carried by workers at all times.

Safety bulletins will be forthcom-
ing as necessary. A bulletin on
“frost’’ will be issued shortly.

“After a spell of warm summer
weather, you forget how slippery a
roof can get,”” Haley said. ‘‘There’s
usually arash of accidents on the first
frosty fall morning.”’

These are Midland’s short-term
goals, but Haley is formulating his
long-range plans as well. He said if
the company meets specific safety
criteria, it can qualify for an exemp-
tion from OSHA inspections.

“In effect, we would inspect our-
selves,’’ Haley said.

Only the company records would
be subject to OSHA inspection.
Haley has already presented the pro-
gram to Indiana OSHA and is wait-
ing for a decision.

Word of the program has spread
like wildfire in the industry. Haley
has been asked to speak on various
safety topics. He has also received
numerous calls from companies for
advice on safety matters and has,
‘““peddled a lot of copies of the safety
program.’’

‘“We’ve received fine cooperation
from CNA insurance company, too,”’
Haley said. When Midland sends a
crew on an out-of-state job, he calls
the CNA Regional Office and the of-
fice sends someone out to inspect the
site with the Midland checklist.

““‘Some people think that if you get
far enough from the flagpole, you
don’thave tobe concerned about safe
practices, but our people can’t get
away from us,”’ Haley said.

Haley doesn’t criticize the com-
panies that don’t initiate a safety pro-
gram, ‘‘not every construction com-

continued, page 20
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Since 1915,

the shape of success

in roofing

Koppers coal tar built-up roofing systems have been the shape of success in
the industry since 1915. It’s a surprisingly simple system, one that owes its
long-standing popularity to three things:

Coal tar bitumen.

The tight molecular structure of
this unique material enables it
toresist water penetration and
oxidation. Also, its ““cold flow”
property naturally seals small
mechanical fractures in the
roofing membrane at normal
temperatures.

A

Koppers . .. the roofing people—

manufacturers of coal tar built-up
roofing and waterproofing systems,
KMM® Membranes, Exeltherm® roof
insulations, reinforcement fabrics
and roof maintenance products.
For more information on the system
that’s been shaping the future of
roofing since 1915, use the
accompanying coupon.

T20-8201

Tarred Felt.

Koppers saturated organic fiber
felt has proven for many years
its ability to withstand the
stresses normally associated
with built-up roofing construc-
tion. Its coal tar, creosote-type
saturant has long demonstrated
its preservative qualities in
demanding situations. There is
no doubt that Koppers organic
felt, saturated and incapsulated
in coal tar, will be competitive—
on both performance and cost.

Koppers 67 years of
experience

An unmatched history of
success is the “bottom line”
when it comes to comparing the
relative merits of our coal tar
built-up roofing system versus
others. When you specify
Koppers, you’re getting the kind
of expertise that can only be
acquired by doing many jobs, for
many years, and doing them
right.

R R e S, T R T e e

Check #144 on Reader Service Card

I Sendto: Koppers Company, Inc.
Building Materials Division
| Dept.3A-2
1901 Koppers Building, Pittsburgh, PA 15219
l O Yes, have a Koppers representative contact me.
l O Please send me more information.
l Name
I Company
l Address
|
' City State Zip
l Area Code Phone
\_—-__-—_______---_-

\ PRSI IEE

KOPPERS

Architectural and
Construction Materials
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Safety at
Midland

continued from page 18

pany can devote the time and money
to getting a program going and sus-
taining it,”” he said.

He explained that 60 percent of his
work time is devoted to safety.

“The small roofer can’t afford to
do this,”” Haley said. He does feel
that in the long run though, a com-
pany will save money and is more
productive with a safety program.

The spectacular incident decline
and areceptive attitude makes Chair-
man of the Board and past NRCA
President William Steinmetz and
Midland President John Steinmetz
quite proud of the safety program
and the man responsible for its

development.
“We credit Pat for putting the
whole thing together,”” John

Steimetz said. ‘‘Unlike other com-
panies, we have someone who

started from scratch and took the
time to put together acomprehensive
program.’’

Midland has exceeded its goals of
simply formulating a good safety
policy. The program fosters an at-
mosphere of safety that has the sup-

posters or in discarded brochures —
it’s practiced at Midland.

“I hope we stick with it;”
Spaulding said.

“I think our field employees will
force us to stick with it,”’ Haley add-
ed.

In his office with Passport
to Safety, Toolbox Talks
and OSHA documents,
Safety Officer Pat Haley
continues his search for
new ways to insure safe
operations.

4

port of both labor and management
working as team. Safety has become
the necessary habit it should be to the
workers. It isn’t found only in flashy

Safety in action — it need not be il-
lusive to roofing contractors. Proof
positive is the program at Midland
Engineering. S

v

Welded seam cannot separate like other single-ply materials or conventional BUR systems.

NOW MANUFACTURED INTHEU.S.

Modified Bitumen Membrane with polyester
or fiberglass core Roofing/ Waterproofing

Domestic production assures
fast delivery. The largest, most
advanced, automated plant gives
you fast shipment; rigid quality
control gives you consistent quality
and uniform thickness.

Brai membranes are heat-welded
— reduced cost, reduced labor
requirements, no complicated equip-
ment, no smoking kettles, no
adhesives, sealants or tapes.
Here's why U.S. Intec/Brai is
preferred:

For additional details and specifications, call

eEasy to apply and inspect.

eHigh resistance to temperature
extremes, puncture, oxidation.

e High tensile strength, cold weather
flexability, bondability

eHigh elasticity - superior for
flashings.etc.

eQverlap stripe eliminates time-
consuming alignments.

eNumerous applications - roofing,
reroofing, water tanks, canals,
foundations, patios and landfills.

Power Roof

Remover...

“Patent No. 3,779,605

« A labor-saver — reduces costs over hand labor
50% or more.
« Works fast — you schedule more jobs for
greater profit.
«Mounts on self-propelled tractor.
Operator just guides unit.
«Works on roofs over a wide
temperature range.
« Hydraulically ~ driven
blades cut thru all ma-
terials without stalling.

does the
work of 6-8 men

POWER ROOF REMOVER is equipped with two cutting
tools to remove roofing down to the insulation or down
to the decking, even if the insulation is solid mopped.
A toothed blade (left) is used on most roof removing
jobs when job conditions require its bull-dozing
action. The wide cutting blade (above)
is used mostly when removing
fiberglass insulation and when

removing roofing down to the in-
sulation. )

Nieman
MANUFACTURING COMPANY, INC. L
P. 0. Box 64, New Prague, MN 56071 Telephone: (612) 758-4791

i i %
u.s.intec/brai
1212 Brai Drive ® P.O. Box 2845 e Port Arthur, TX 77640
Phone (in Texas) (713) 724-7024 e (outside Texas) 1-800-231-4631

Check #147 on Reader Service Card

Distributorships available in highly active areas. Inquiries welcomed.

Check #154 on Reader Service Card
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Elk Prestique 240 is making ordinary 3-tab asphalt shingles obsolete! Prestique 240 offers the advantages of
a true laminated fiberglass shingle, with a rich look which will appeal to the style conscious homeowner, but
at an installed price thats competitive with ordinary 3-tab asphalt shingles. Prestique 240 installs quicker than
asphalt shingles; with 3 bundles to a square for easy handling, and theres no vertical alignment. Theres less
waste with 240; the cut-off from the rake edge can start the next course. The random-cut, three-dimensional
style that makes Prestique 240 handsome, also makes it ideal for reroofing. It goes on over existing roofs
beautifully. In fact, the rougher the surface, the better Prestique 240 looks! An exciting new
product which will increase your sales and profit margins. Add our 25 year
limited warranty and Class ‘A” rating for fire resistance, and its obvious! “»ED
Prestique 240 is the new standard in roofing! LA

Ennis, Texas, (214) 875-9611 * Stephens, Arkansas, (501) 786-5484
Tuscaloosa, Alabama, (205) 758-2752 * Tempe, Arizona, (602) 831-7399

PRESTIQUE 240 =~ &=
AND

Check #140 on Reader Service Card




Put a roof on your insurance costs
with your NRCA-sponsored

General Business Insurance Program

m"‘“y-—ﬁ-’.’a‘%

For a decade your National Roofing Contractors
Association-sponsored General Business Insur-
ance Program has provided the comprehensive
insurance protection members like you may need
—everything from Workers’ Compensation and
liability and property protection to business auto.
Best of all, this program offers special features that
have helped NRCA members put a roof on their
insurance costs.

NRCA/CNA partnership helps keep your in-
surance economical. CNA has been able to reduce
its pricing on the NRCA/CNA Insurance Program
because the enrolled members, through good safe-
ty practices and with the assistance of CNA’s Loss
Control experts, have made their operations a safer
place to work.

Safety dividend feature makes safety pay—
four years in a row. This important benefit allows
you to receive dividend returns when you and your
fellow NRCA members keep losses low. Although
dividends cannot be guaranteed, program partici-
pants have received dividends for the past four years.

Account Alert Protection. This built-in benefit
gives members advance notice when a poor loss
record endangers their insurability. It provides one
full year to remove any threatening hazards and
bring experience up to par. This means your renewal
is guaranteed as long as there are no flagrant loss
control violations and you pay your premiums on
time.

See how your NRCA-sponsored General
Business Insurance Program can put a roof on your
insurance costs and provide virtually all the
business insurance protection you may need. For
all the details, contact:

Walter Derk or Debbie Oelze

Dick Lietz CNA Insurance Companies
NRCA Consultants  CNA Plaza—36S
Fred S. James Chicago, IL 60685
230 W. Monroe (312) 822-7166
Chicago, IL 60606
(312) 346-3000

INSURANCE FROM

Check #137 on Reader Service Card
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Your Association

NRCA Seeks Nominations
for Officers and Directors

houghts may be on fall sports

and the ensuing holidays, but
planning for NRCA’s 96th Annual
Convention and Exhibit is taking
place now.

As aresult, the NRCA Nominating
Committee is currently seeking rec-
ommendations for officer and direc-
tor candidates to be presented at the
1983 convention.

The slate will be comprised of a
senior vice president, three vice
presidents and 16 directors. The
senior vice president serves a one-
year term with automatic succession
to the presidency of NRCA. The vice-
presidential terms are for two years
and the directors serve three years.

To be eligible for election to the
board of directors a candidate must
be from an active NRCA member firm
in good standing for at least one full
year prior to the actual nomination.
Once a Director has completed his
term, he or she is not eligible for re-
election until after an interval of one
year following his or her previous
term of office.

Every officer nominated must have
served a minimum of one year as a
member of the Board prior to his

nomination as an officer.

In addition to participating in set-
ting association policy and oversee-
ing the operations of NRCA, each di-
rector will be asked to carry out spe-
cific duties designed to communi-
cate the NRCA story and to provide a
line of communication into the
NRCA office.

The NRCA Nominating Commit-
tee and Executive Committee issued
the following statement as a guide to
all members interested in the elec-
tion process.

(1) The Nominating Committee will
meet at least 30 days prior to conven-
tion each year for the purpose of pre-
paring a slate of officers and directors
to submit to the members at the An-
nual Convention.

(2) All members and all affiliated as-
sociations are asked to submit nom-
inees for Nominating Committee
consideration. All names submitted
should be accompanied with an offi-
cial NRCA data sheet of background
information. The data sheet is avail-
able from NRCA at any time.

(3) Every person or association sub-
mitting a nominee should first be cer-
tain that the nominee understands

and agrees to the submission.

(4) The Nominating Committee will

make selections based on qualifica-
tions and geographic locations as
they are charged in the Constitution
and By-Laws.

(5) The Nominating Committee
makes selections after careful deli-
beration and to the best of their abili-
ty. Politics and political pressure
have no place in the selection pro-
cess.

(6) It is requested that members and
affiliate associations give careful
thought to their nominees, provide
adequate information about the
nominee and then do not participate
or encourage any campaigning for
office. Nominees are urged not to
campaign.

(7) The Nominating Committee will
contact all persons slated for office
prior to election. Explanation will be
given concerning duties and respon-
sibilities.

Data Forms are available from the
NRCA office at 8600 Bryn Mawr
Ave., Chicago, Ill. 60631 or phone
312/693-0700.

S8 F



National Roofing
Foundation Plots Course
For Coming Year

his report is taken from the first

National Roofing Foundation
UPDATE, a quarterly report issued
to NRF Friends, Donators and Con-
tributors.

Bronze Roofer Statues

At the July NRCA Mid-Year meet-
ing of the NRF Board of Trustees,
Burton Karp of Eagle Moisture Pro-
tection Corp., West Hartford Conn.
made a contribution which promised
a ‘““domino”’ effect for the Founda-
tion.

Karp’s idea called for this contri-
bution to be used to acquire the ser-
vices of a sculptor who would design
12 bronze roofer sculptures. Ten of
these statues would then be sold for
$5,000 each with the money going to
the National Roofing Foundation.

Get help like Jim Kemper, Jr. got.
Call The National Council on
Alcoholism In Your Area
or (212) 986-4433

Karp’s generous contribution and
idea were enthusiastically accepted
by the Trustees. By the close of the
Mid-Year meetings, all ten statues
had been spoken for.

Status Report
The 1982-83 Board of Trustees for

The Foundation are:

B Michael Beldon
Beldon Rfg. & Remodeling Co.
San Antonio, Tex.

B NRF President, Kurt Carlson
Roofing Systems Inc.

Loves Park, I11.

B Robert T. Harrison
Greenville Rfg. Co.

Greenville, S.C.

M Ray Johnson
Empire Rfg. & Insul. Co.

Tulsa, Okla.

M Glen Langer
Langer Rfg. & S/M Inc.
Milwaukee, Wis.

B Thomas Manson
Western Roofing Co.

Kansas City, Mo.

B Henrietta Osterholt
South Side Rfg. Co. Inc.

St. Louis, Mo.

B NRF Vice President, Joe
Rutkowski
Giffen Roofing Co.

Tampa, Fla.

B Monte Upshaw
Fidelity Roof Co.

Oakland, Calif.

B NRCA President, John Bradford
Bradford Rfg. & Insul. Co.
Billings, Mont.

The current number of Friends of the

Foundation is 211. Since the begin-

ning of June, The Foundation has

gained the following new sup-
porters:

Friends of the Foundation

Associated Rfg. Contractors of the
Bay Area Counties Inc., John T.
Banister, Oakland, Calif; Con-
solidated Enterprises Inc., Josef
Ressel, Anchorage, Alaska; Cooley
Roofing Systems, John Dixon,
Pawtucket, R.I.; Raintree Industries
Inc., Michael Raffensberger, Emigs-

ville, Pa.; Roofing Industry Promo-
tion Fund of New York, William
Rothberg, Brooklyn, N.Y.; Tilsen
Roofing Company Inc., Cyril Tilsen,
Madison, Wis. and Watpro Inc.,
Thomas A. Curran, Manasquan, N.]J.

Donations to the Foundation
DuBois Chemicals, Bert Downing,
Cincinnati, Ohio. Single-Ply Roof-
ing Institute, Carl A. Wagman, Glen-
view, Ill.

Life-time Friend of the
Foundation

Eagle Moisture Protection, Burton
Karp, W. Hartford, Conn.

NRF Reconvened Convention

The site for the 1983 NRF Recon-
vened Convention is Puerto Vallarta,
Mexico. The dates for this year’s
fund-raising event are February 26
through March 2, 1983. Mark your
calendars and be on the lookout for
detailed information to be included
with the first NRCA convention
mailing.

The University of Oklahoma, Nor-
man, Okla. has just purchased the
materials for the Foundation’s
course ‘‘Introduction to Commer-
cial and Industrial Roofing
Technology.”” The course will be of-
fered in January, 1983 through their
Construction Science program. NRF
Trustee Ray Johnson, Friend and
NRCA Contractor Max Pope of
Southwestern Rfg. & Metal Com-
pany and NRF Staff will be working
with the University to help in im-
plementing the course into their pro-
gram.

The National Roofing Foundation
wishes to thank each of you for your
continued support! Your efforts keep
The Foundation going. If you have
any questions, would like further in-
formation or have suggestions for
The Foundation, please feel free to
contact NRF headquarters. @ g%

Correction

Please note the following correction
on Technical Bulletin #12:

ALL ROOF SYSTEMS

3. When an overlayment is not used
and the system is to receive wheeled
traffic during installation, the loss of
“R” resistance value due to compli-
cation should be considered.



Loadmaster
Systems, Inc.
Beefs Up
Southern
Representation

L oadmaster Systems, Inc., is ex-
panding its market in the south
with the addition of three new sales
managers and offices, and by the sel-
ection of two companies as author-
ized erector-contractors for its prod-
ucts.

Bob Smith has been appointed
sales manager for Houston and south
Texas with a sales office in Houston.
Richard R. Farabaugh was named re-
gional manager for the southeast area
with a sales office in Atlanta, Tom
Burruss is the regional sales manager
for north and central Florida with an
office located in Maitland.

Cox and Hunter, Kirkwood, Mo.
and Foster-Shraeder, Inc., Miami,
Fla. have been appointed as author-
ized erector-contractors for Load-
master.

Cox and Hunter deals exclusively
in roof decks and is affiliated with
sister companies that specialize in
roofing and flooring.

Foster-Shraeder, Inc. is an estab-
lished roof deck company.

Loadmaster Systems, Inc. sup-
plies patented roof deck systems, es-
pecially dry-installed steel roof deck
assemblies and EPDM single-ply
roofing.

Ed Carlson
Retires from
Carlson Roofing

dwin W. Carlson has announced
his retirement from Carlson
Roofing Company.

After several decades of dedicated
service to the roofing industry,
Carlson’s immediate plans are to en-
joy his free time and continue with
his involvement in community ac-
tivities.

Carlson will continue his associa-
tion with the company in a special
consultant capacity.

Morgen's articulating hoom
lets you use a

Roofers Conveyor
to double gravel production

— even on these
difficult applications!

Morgen’s articulating boom
lets you enjoy the increased
production, reduced labor and
fast set-up even in situations
where a straight-boom
conveyor can't be used.

Operates within
restricted access.

On the job shown above, the
only access was from a
12-foot alley. Without the
articulating boom, the
discharge end would have
been inaccessible to

the spreaders.

Reaches over intermediate roofs
and mansard roofs

The articulating boom comes to the rescue on
these difficult jobs that would otherwise require
double hoisting or a crane rental.

Write for literature and prices —
MORGEN MANUFACTURING COMPANY

Box 160 Yankton, SD 57078
Telephone (605) 665-9654

Check #146 on Reader Service Card



They’ll forget it’s there
and remember you for it.

PARADIENE 30

Mineral Surfacing

At Siplast, we’re de-
lighted to know people can
forget they’ve got our roof
over their heads. Because
that means problem-free
roofing and a happy client.
Both for us and you.

Paradiene 20/30 is the
multi-ply system for indus-
trial, commercial and
institutional roofing and
re-roofing applications. De-
signed for use only by
qualified Siplast roofing
contractors, it can be applied
conventionally with hot
asphalt as the adhesive or
with Siplast PA311 cold
adhesive where hot is
impractical.

i

Approved

Elastomeric Asphalt

Type lll Asphalt or Type IV Asphalt

Type lll Asphalt or Type IV Asphalt
Elastomeric Asphalt

Random Glass Reinforcement

Random Glass Reinforcement

PARADIENE 20
Max. slope limit — 2%" per ft.

But that’s only part of
Paradiene 20/30’s flexibility.

The other part is its
glass-reinforced elastomeric
asphalt base. Allowing 100%
elongation with full recovery,
Paradiene 20/30 expands and
contracts with the building.

Not only that, it retains
elasticity through the most
severe ultra-violet sun rays,
thermal shocks, random
ponding water and low
temperature extremes. Four-
teen years of service and
millions of squares in service

% siplast
FIRST TO LAST
Roofing Systems * Arkadelphia, AR 71923 « Call Toll-free: 1-800-643-1591 « In Arkansas, call collect: 501/246-8094.

Check #151 on Reader Service Card

bear witness to that.

Paradiene 20/30 is also
relatively lightweight and
easy to install. It can be used
over most decks and roof
insulations on all slopes up to
2% inches per foot. Because
of its granular surface,
there’s no need to apply
gravel. And it comes in a
choice of colors.

Fully guaranteed against
leaks for 10 years, Paradiene
20/30 is the quality roofing
system to think of first, when
you want it to last.
Trouble-free, so they’ll
forget it’s there.

But they won’t forget
you're there.



NRCA _
Officers & Directors

NRCA OFFICERS

President
~ JOHN BRADFORD
Billings, Mont.
Senior Vice President
BURTON KARP
 West Hartford, Conn.
Vice Presidents—Two Years
MICHAEL D. BELDON
San Antonio, Tex.
CYRIL TILSEN
Madison, Wis.
JOHN D. VAN WAGONER
McLean, Va.
Vice Presidents—One Year
MYRON (MIKE) ALCOCK
Chicago, lll.
GAYLORD BLUE
San Jose, Calif.
WAYNE MULLIS
Phoenix, Ariz.
Immediate Past President
JOHN ZAMRZLA
Lancaster, Calif.

‘BOARD OF DIRECTORS

Three Year Term

CHARLES BECHTEL
Dayton, Ohio

DONALD BOSNICK
Tacoma, Wash.

JON CAZEAULT
E. Weymouth, Mass.

ROBERT DALSIN
Minneapolis, Minn.

JOSEPH FICK, SR.
Baltimore, Md.

OWEN HAMILTON
Lubbock, Tex.

ROBERT HARRISON
Greenville, S.C.

FRANK JENKINS
Miami, Fla.

Staff

Executive Vice President
FRED GOOD, CAE

Executive Director
WILLIAM GOOD, CAE

Executive Secretaries
SANDY HOSHELL
CONNIE LESSNER

Technical Services
ROBERT LaCOSSE, CAE,
Director
JEFF LOWINSKI
Manager

WILLIAM CULLEN,
Research Associate

KARLA VINCI,
Secretary

National Roofing Listing
Service
NORMAN BULLOCK,
Director

MARTIN KELLER
Schnectady, N.Y.
PHIL LaDUKE lil
Detroit, Mich.
FRANK E. LAWSON, JR.
San Francisco, Ca!if.
GEORGE MOELLER
Kansas City, Mo.
RAYMOND D. PARSONS, JR.
Des Moines, lowa

MARLIN POTTEIGER
York, Pa.

MICHAEL PROMEN
Broadview, Il

RICHARD ROSENOW
Chicago, Ill.

Two Year Term
RICHARD BAXTER
Monroe, N.C.

HAROLD BIEBEL
St. Louis, Mo.

W. H. (BILLY) BRANSON
Houston, Tex.

ROBERT L. BUBENZER
Indianapolis, Ind.

LARRY CARLSON
Rockford, lil.

ROBERT CLAWSON
Salt Lake City, Utah
ZACH ELLIS
New Orleans, La.

STANLEY GERSON
Macon, Ga.

THEODORE HOPONICK
Derby, Conn.

WILLIAM KELSO
Indianapolis, Ind.

GERALD LONGEROT
South Bend, Ind.

J. DUDLEY MILES, IlI
Chesapeake, Va.

Meetings and Convention
GUY DICARA,
Director
GALE KIESEL,
Manager

MELODY LEJCAR,
Coordinator

Education
ALAN GRAYSON,
Director
MARSHA RILEY
Administrative Assistant

Administration
ROBERT McADAM,
Director ~

BARBARA FALCO,
Administrative
Assistant

BEA McSHEFFREY,
Mailroom Clerk

ANN LYONS
Receptionist

BILL RACKLEY
Carthage, Tenn.

THOMAS RAMSER
Louisville, Ky.

JOE RUTKOSKI
Tampa, Fla.

ED L. WILLIAMS, SR.
Kinston, S.C.

MONTAGUE M. UPSHAW
Oakland, Calif.

One Year Term
WILLIAM PRENTISS BAKER, Il
Raleigh, N.C.

JOHN C. CARRUTH, JR.
Miami, Fla.

CHARLES N. GRIFFITHS, JR.
Binghamton, N.Y.

LEIGH HAIGHT
Seattle, Wash.

GERALD HOFFSCHMIDT
Markam, lIl.

STEPHEN K. KRUPNIK, JR.
Glen Burnie, Md.

WILLIAM C. KULZER
Philadelphia, Pa.

GLENN LANGER
Milwaukee, Wis.

HENRIETTA OSTERHOLT
St. Louis, Mo.

ROGER PARKER
Charleston, S.C.

EUGENE SCOTT
Chicago, Ill.

ROBERT H. SNEAD
Cleveland, Ohio

ROBERT W. THERRIEN
Keene, N.H

JAMES WHEELER
Knoxville, Tenn.

RICHARD WILLIS
Dayton, Ohio

Member Services
PATRICIA APPELHANS,
Director

ANNA LEONHARDT,
Program Manager

BENNETT BROWN,
Assistant Manager

PATTY CLARK,
Secretary

YVONNE PEPLOS
Member Secretary

Communications
MICHAEL BEIGHTOL,
Director

CHARLES KOURI,
Manager

CONSTANCE ARKUS
Coordinator

JOAN APPELHANS,
Secretary

Coming Events

November 7-10
MRCA Annual Convention,
Colorado Springs, Colo.

November 16-19
RIEI Seminar, Houston.

November 17
NRCA Membership Phone Day,
Chicago.

November 18-20
NRCA Committee Meetings,
Chicago.

December 2
NRCA Roofing Systems
Conference, New Orleans, La.

December 5-10
American Society of Testing &
Materials Meeting, Phoenix, Ariz.

December 9
NRCA Roofing Systems
Conference, Dallas

January 18-22
Carolina Roofing & S&M
Contractors Association
Meeting, Winston-Salem, N.C.

January 7-8
NRCA Foremen & Superinten-
dents Conference, Chicago.

January 14-15
NRCA Formen &
Superintendents Conference,
San Diego

January 28-29
NRCA Foremen & Superin-
dents Conference, Atlanta.

(For inclusion of events, address
all correspondence to Roofing
Spec “Coming Events,” 8600 W.
Bryn Mawr Ave., Chicago, lI.
60631.)
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This column was prepared for Roofing Spec by the law firm of Stokes, Shapiro, Fussell & Genberg. The column presents information of legal
matters of general interest. The text is necessarily generalized, and you are advised to consult with a professional legal advisor before taking
any action.

Local Provisions
May Be Invalid

In negotiating a new labor agreement, a union or an
employers’ association may propose that a local pref-
erence provision be included (sometimes known as a
“Key Man”’ provision). Such a provision is designed to
require that employers either exclusively hire, or give
preference to, job applicants who reside in a particular
geographic area. If this type of provision is enforced, an
employer coming into an area to perform work is not
allowed to bring his own workers to the job with him. In-
stead, the employer is required to hire residents of the
designated geographic area. If this type of provision is
enforced, an employer coming into an area to perform
work is not allowed to bring his own workers to the job
with him. Instead, the employer is required to hire resi-
dents of the designated geographic area. This can be a
tremendous hardship on employers who have especial-
ly skilled people, or long-term workers, who are re-
quired or desired on the job. More than that, such a pro-
vision may well be illegal.

First, alocal preference provision, requiring or prefer-
ring local residents above all others, may be violative of
Section 8 of the National Labor Relations Act (NLRA).
Under that statute, a union-operated hiring hall is not
allowed to prioritize employees based upon certain
characteristics, such as residency. Moreover, a hiring-
hall clause is unlawful if it discriminates among job ap-
plicants according to whether they are members of the
union local administering the hall.

This is true because Sections 8(a)(3) and 8(b)(1)(A) of
the NLRA make it an unfair labor practice for the con-
tractor or union to discriminate as to conditions of em-
ployment in order to encourage union membership. A
contractor who agrees to and enforces such a clause
against an applicant may commit an unfair labor prac-
tice and so be jointly and severally liable with the union
in an award of back pay to the applicant. If the union in-
sists that an illegal hiring clause be included in a con-
tract as a condition to further bargaining orto final agree-
ment, or threatens to or actually strikes or pickets for its
inclusion, the contractor may file charges of unfair labor
practice with the National Labor Relations Board against
the union.
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. . . a hiring hall clause is
unlawful if it discriminates
among job applicants
according to whether they
are members of the local
union.

The local preference provision also may not be used to
prefer the members of one local of a union over the mem-
bers of a sister local. Since union members who reside in
the designated geographic area tend to be members of
the local serving that area, the inevitable result of the
local preference provision is that the membership of
locals outside of the geographic area are discriminated
against, while members of the local pressing for the pro-
vision are given preference in hiring.

Employee Handbook a
Great Investment

There was a time when employee handbooks were
considered totally superfluous for any company other
than the very largest. However, it is now recognized that
some kind of an employee handbook is necessary for
almost any employer. An employee handbook can serve
very successfully providing a host of important informa-
tion to employees, avoid misunderstandings, increase
employee productivity and morale and minimize the
potential for management liability.

Every handbook should provide the information, pol-
icies and attitudes which a particular employer feels its
employees should know, and should be designed to
meet the specific, unique needs of that particular com-
pany. A manual should be designed specifically for the
company it is intended to serve or it will certainly fail its
primary purpose. Therefore, a manual should not be



copied verbatim from a manual of another company. Of
course, a manual should never take the place of personal
contact and communication with employees, it merely
serves as a supplemental avenue for communication.

An employee handbook can cover a wide variety of
subjects with a variety of different approaches. Every
comprehensive employee handbook will serve to get in-
formation to its employees which an employer deems
important. This information can include:

Basic facts about the company

Company policies or salaries, raises and benefits
Company policies on sick leave, vacation and
time-off

Applicable company rules and regulations
Factors which make the company a particularly
good company to work for

An opening statement in an employee handbook can
serve to set the stage for an exposition of company poli-
cies and attitudes and to welcome and integrate each
employee into the corporate family.

Each employee manual
should have as its ultimate
goal to simply, directly and
effectively communicate to
employees all of the
information the company
wishes its employees to
POSSESS.

If the employees are expected to work diligently and
cooperatively toward the common goal of making their
company successful, they must be well informed. The
more information they have, the more the employer’s

goals become their own. A broad statement of policy
serves as a good introduction to inform the employees of
the company’s overall objectives and emphasize the
principles and policies which are important to the com-
pany.

B Conflicts of interest. This section can be used to
demonstrate to employees the importance of avoiding
any situations which might result in a conflict between
his/her personal interests and the best interest of the
company. In the performance of their job, employees
have a duty to act in the best interest of the company.

B Extraordinary payments and gifts. Since business-
es are conducted in an open, legal and ethical manner,
the tender of any gift or payment, either directly or indir-
ectly through an agent or intermediary is prohibited.
This section of the handbook could be utilized to de-
scribe company policy concerning the treatment of all
persons and firms with whom it has business relation-
ships fairly and impartially.

B Compliance with the anti-trust laws. Where appli-
cable, employees should be familar with the basic prin-
ciples and purposes of these laws. With this knowledge,
each employee could be able to avoid illegal situations
and recognize when it may be necessary to seek further
legal advice.

Each employee manual should have as its ultimate
goal to simply, directly and effectively communicate to
employees all of the information the company wishes its
employees to possess and the importance of such infor-
mation. Naturally, comments and suggestions from em-
ployees concerning the manual should be encouraged
and imput welcomed at all times. This handbook can
certainly serve as a useful communication tool between
the employer and employee.

NOTE: This Newsletter presents information on legal
matters of general interest. It is written for exclusive
distribution to clients and friends of Stokes, Shapiro,
Fussell & Genberg. The text is necessarily generalized,
and you are advised to consult with a professional legal
advisor before taking any action. Y T4
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Ask For

You Get What You

MANNIGLAS Specialty Fiberglass Papers
High temperature stability
Flame resistance
Dimensionally stable
Corrosion and mildew resistant

Highly saturable, excellent formatlon
and uniformity
Low density-(high yield, more
yards per roll)
Non-asbestos
] Non-asphaltic
Available with water or solvent resistance

Available in thicknesses from .005”’to’
.070", in rall widths from 1/2" to 102"

MANNIGLAS is specified as facers for

_rigid foam board, is compatible with single

ply membranes and s suitable for standard

asphalt BUR. Other applications include

facers for acoustical and thermal glass wool

‘products, thermal and flame barriers, and as

laminant substrate for aluminum foils and
synthetic films.  Special fiber -and  resin

,combinati‘onf‘s tailored to your requirements.”

MANNIGLAS - saves—time.— fabor —and

‘money. Ask for all the facts; call today!

MANNING PAPER COMPANY

Division of Hammermill Paper ‘Company

P.O. Box 328
Troy, New York 12181
518-273-6320 Telex: 145-450

Check #145 on Reader Service Card



Manvill
NRCA Editor’s note: The following is an excerpted letter sent to
NRCA President John Bradford from attorney Francis F.
It Stands Kethcart, counsel for Manville Service Corporation. Mr.
Kethcart explains how the firm is establishing a separate

® fund in order to handle all claims regarding the purchase
B Ehln d of roofing materials it manufactures.

O n August 26, 1982, Manville Corporation and,
among others, its roofing subsidiaries, Johns-Manville

Pmducts Sales Corporation and Manville Building Materials Cor-

poration (‘“Manville”) filed for a plan of reorganization

pursuant to Chapter XI of the United States Bankruptcy

I O Be Code. As has been significantly discussed in the media,

this filing was prompted by the extraordinary financial

burden (both present and anticipated) imposed by litiga-

S l d TO tion generated in connection with the asbestos health

0 issue.

A Chapter XI reorganization permits Manville to remain a

ROOﬁn g debtor in possession and to run its business in its ordinary
manner; in fact, the requirements of Chapter XI mandate

that we do so. However, because of our customer’s concern

tr t for our continuing viability in the roofing industry, we
On aC Ors specifically requested the Court to execute an order

acknowledging Manville’s rights and obligations in con-
nection with this trade.

The Court has specifically ordered that Manville continue
to provide customer service pursuant to its roofing war-
ranties and guarantees and that it operate its business in
connection with servicing its customers in the roofing
trade exactly as before. Therefore, all claims made in con-
nection with warranties or guarantees which Manville has
agreed to pay prior to the reorganization petition, will be
paid as in the normal course of business.

Further, the Court has specifically authorized the issuance
of future guarantees indicating that Manville’s business in
this industry will continue exactly as before the filing of the
petition. By this order Manville is directed to maintain a
separate roof guarantee fund for the purpose of insuring
that appropriate and timely dispersements are made in
response to roofing claims.

It is Manville’s intent to remain a significant force in the
roofing industry. If claims are made in connection with our
roofing materials or roofing systems, you, our customer,
can expect such claims to be handled in a fair and equitable
manner.

We feel it is the highest priority that our customers realize
our commitment to maintain our position in the roofing in-
dustry. We would appreciate any and all efforts you may be
able to offer in connection therewith. Perhaps a more
detailed discussion of this issue would be appropriate for
Roofing Spec. Obviously, we would be anxious to answer
any questions you or the National Roofing Contractors
Association may have. Y T
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Officials Differ Regarding
New Orleans Superdome:

Does It Leak?

he Superdome rises 27 stories

into the New Orleans’ skyline
and is located on 13 acres of land in
the city’s central business district.
The $163 million super structure has
been called ‘‘a monument to man’s
imagination,”’ yet its 9.7 acre roof
has created equally monumental
problems for the world’s largest en-
closed stadium.

The roof system selected to cover
the stadium has embroiled state and
city officials, roofing contractors,
polyurethane manufacturers and a
host of others in a controversy that
has been brewing since the an-
nouncement in spring of 1974 that
spray-in-place urethane foam would
be used.

Add a severe hailstorm in 1980
with rampant rumors of the Dome
leaking and, just like stoking a fire
with wood, reports of the roof’s de-
mise raged out of control.

In August, the decision was reach-
ed to replace the roof with a yet to be
determined material.

Many questions surround the Su-
perdome issue, but two are of para-
mount importance to the roofing in-
dustry. Did the roof fail? Or, has the
reputation of polyurethane foam
been unfairly damaged?

Separating fact from fiction is al-
ways a difficult exercise when re-

continued on following page
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Superdome

continued

SUPERDOME
FACTS

B $163 million structure located
on 13 acres in the central bus-
iness district.

M 9.7 acre roof.

B Attendance between 10,000 to
95,000 people. Construction
began August 11, 1971; official
opening was August 3, 1975;
first event (exhibition football)
was August 19, 1975.

B Six tv screens 22'x26’ are sus-
pended on a giant gondola from
the center of the Superdome.

B The daily work staff including
HMC Management employees,
Ogden Food Service Corp. em-
ployees and others is over 500.

B 64 box seats, 8 star suites, 1
private membership club, 44
concession stands, 1 cafeteria,
5 cocktail lounges, 8 bars, 1
gourmet lounge.

B Safety - 520 smoke and heat
detectors, 70 fire alarm sta-
tions/157 fire hose stations, 354
lightning rods and roofing
vents with fans force smoke up
through roof.

B Lighting - 19,507 lighting fix-
tures; 27,869 lamps.

searching controversial and emo-
tional issues — and the Superdome
roof is no exception.

For background purposes, it’s best
to start at the beginning: Why was
the polyurethane foam and elasto-
meric fluid-applied Hypalon roof
system selected?

“It was the best choice for this
structure’s roof because, due to the
size of the Dome, the roof was going
to move,’’ said Wayne Gray, Carpen-
ter Chemical Co., Dallas and consul-
tant to both the Superdome and
Houston Astrodome projects. The
roof needs to move with the expan-
sion and contraction of the steel
frame, otherwise leakage would re-
sult.

‘‘Polyurethane foam was the best
possible insulation value of any insu-
lation available, and Hypalon (chlor-
osulfonated polyethelene) is a super-
ior elastomeric coating with a water-
proofing success rate dating back to
the 1930s,’’ Gray said.

Gray explained that if the roof was
covered today, a likely choice for its
roofing system would be a polyure-
thane coating. ‘‘However, at the time
of the dome’s construction, Hypalon
was the top material, the state-of-the-
art coating system,’’ he said.

General Electric Co. negotiated for
the roofing project, but withdrew
without any public explanation
when consultants warned that a soft
roof was likely to deterioriate and
leak. Other stories, doubting the dur-
ability of a soft roof, also circulated.

Yet Western Waterproofing Co.,
St. Louis, undertook the massive job
of applying the roof system. For six
years, the finished product was a tes-
timonial to supporters of the ure-
thane foam industry, a roof system
which has been admittedly slow in
gaining acceptance when compared
to conventional roofing methods and
materials.

In 1980, however, the severe sum-
mer storm struck New Orleans,
pelting the area with golf ball-size
hail.

Thousands of tiny indentations
and cracks began to apear on the
dome’s surface. Rumors spread that
the dome leaked when actually faul-
ty expansion joints from a lower le-
vel, built-up roof were the culprits
behind the dripping water.

Thus, not only did the hail damage
the dome’s Hypalon coating, but the

reputation of spray-in-place ure-
thane was also dealt a blow. A roof-
ing contractor’s nightmare came true
— aroof system failed.

““The test of a good roof is whether
it leaks, and the Superdome doesn’t
leak,’’ said Tom MacLeod, vice pres-
ident of Western Waterproofing,
which stands behind its job.

Rich Bradley, marketing manager
of urethane foam for Carboline, a div-
ision of Plas Chem, makers of the ori-
ginal Chem Elast 50-11 coating used
on the Superdome, agreed with Mac-
Leod: ‘“The Dome was built in ’74
and here it is 1982 and it hasn’t leak-
ed,”” Bradley said.

Rumors persisted, but polyure-
thane supporters continued to stand
by the story that the roof damage was
due to the intensity of the storm.

““Hail will damage elastomeric
coatings just as it will built-up roofs,
automobiles and other surfaces with
which it comes in contact,” Gray
said.

Although the polyurethane roof
was not leaking, repair was required.

Gray explained that if a polyure-
thane roofis not properly maintained
and the coating is damaged, ultravio-
let rays will penetrate the surface.
“Then the exposed foam cells will
dry to a granular substance and the
wind would gradually blow the roof
away,’’ Gray said.

Gray suggested recoating as did
Bradley.

“The freak hailstrom didn’t
destroy the roof,”’ Bradley said, ‘It
just needed to be recovered.”’

Gray added: ‘It would be a crime
to tear down the whole thing.”” And a
costly ‘““‘crime,’’ as well.

Western’s warranty did not cover
“‘acts of God.”” Western did, howev-
er, offer to immediately recover the
dome at a cost of $450,000 and ex-
tend the warranty another 10 years,
with the insurance carrier picking up
the tab. Recent studies commis-
sioned by the Louisiana Office of
Facility Planning, put removal of the
roof, with replacement of the same
system, at $4.5 million.

Although there’s been a great deal
of discussion about the matter, the
Dome has remained in its damaged
condition since the 1980 storm, with
just a patching method of mainten-
ance.

“Once the coating surface is bro-
ken, immediate repair must be made
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or continual damage will take
place,”’ Gray said.

The delay in action has raised the
ire of many proponents of polyure-
thane as a roofing system. Keith
Coultrap, Coultrap Consulting Ser-
vices, Inc. and Sprayfoam S.W., Inc.,
Tempe, Ariz., was a member of the
original inspection team at the time
of the roof’s application.

“The whole thing has been blown
out of proportion,” Coultrap said.
“The Dome has never leaked. Poly-
urethane was the best choice for the
roof. I think it was then, and I think it
is today.”

Coultrap questioned why the Su-
perdome management was taken out
of the hands of the Louisiana Stadi-
um Exposition District (LSED), and
into the lap of the Louisiana Office of
Facility Planning and Control
(LOFPQ).

““It looks like an overt effort by the
government to sit onits hands and do
nothing for several years, creating
justification for removal,”’ Coultrap
said.

Roger Magendie, LOFPC director,

clarified the often confusing situa-
tion of who owns and operates the
stadium.

Orginally LSED was the governing
authority for the Superdome. How-
ever, when capital outlay funds are
involved in a project such as the Su-
perdome, Magendie said LOFPC as-
sumes responsibility as owner of the
project.

Coultrap and Gray noted that just
about everyone has become an ‘‘ex-
pert”’ on polyurethane foam. One of
the most vocal critics of the roof is
Julian Loeb, National Roofing and
Siding, Co., New Orleans.

Loeb has been called everything
from prophetic in his predictions of
the roof’s problems to having a “‘sour
grapes’’ attitude because he lost the
bid on the project. (Loeb said he was
not a bidder).

One thing is certain, Loeb didn’t
like the idea of the urethane roof
when it was first selected.

“Tt’s a beautiful building, but they
made a hell of a mistake on the roof,”’

continued on following page

““The test of a good
roof is whether it
leaks, and the
Superdome
doesn’t leak.”
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Superdome

“It would be a
crime to tear
down the whole
thing.”’

continued

Loeb said. He added the roof should
be ““light, yet strong enough to with-
stand high winds,’’ but he has made
no specific recommendations as to
what system should be installed.

Aluminum was originally sug-
gested as a roof covering, but was re-
jected as being too stiff because of the
roof’s expansion needs.

In addition, a metal structure
would not hold up as well as poly-
urethane has against gunshot dam-
ages from potshot-taking motorists
on a nearby expressway or residents
in an adjacent housing project. The
urethane roof absorbs the impact of
the bullets and is easily patched, ac-
cording to MacLeod.

The Superdome has been com-
pared to the Houston Astrodome,
which has had its share of leakage
problems. Gray, consultant to both
dome projects said that such a com-
parison is not accurate.

“No polyurethane foam was ap-
plied to the Astrodome initially,”” he
said. ‘‘Some was used at a later date
as a trial method to stop movement,
which it did, but the owners of the

Astrodome did not agree to a new
overall application.”’

According to Gray, ‘‘a polyure-
thane foam and 3M coating system
was applied to the roof of the Astro-
hall in Houston and did offer the
ultimate solution to waterproofing
the structure.”

Coultrap cited many polyurethane
success stories. Since 1971, he’s
been involved in over 1000 projects,
both commercial and residential all
across the country. Among the more
successful urethane undertakings
are a convention center complex in
Las Vegas, The First Christian
Church in Phoenix and the Wichita
Kansas Coliseum.

““If they (the roof systems) weren’t
working, we would have heard about
it,”” Coultrap said.

But the cries of the polyurethane
foam industry specialists to recoat
the dome immediately, preventing
further damage, went unheeded.

A $60,000 study of the roof
damage was completed in August by
Construction Consultants, Inc.,
(CCI). CCI's president Ed Schreiber

WHEN DID YOU LAST
INSPECT YOUR ROOF?

o

CONGLAS.

Whether it be preventive maintenance
recommendations or developing specifi-
cations for re-roofing an entire project such
as the 200,000 square foot EI Con Shopping
Center in Tucson, Arizona; Conglas has

the Answer.

Specifications, materials suited to any
size commercial or industrial project, and
a network of highly skilled contractors
make Conglas an excellent choice for

EL CON SHOPPING CENTER/TUCSON, ARIZONA

assisting in your next problem roof.

Call or write now for our Roof Maintenance
Guide and information about Conglas’
exclusive Systems IV Guarantee . .. a10-year
unlimited liability performance guarantee!

CONSOLIDATED FIBER GLASS PRODUCTS COMPANY, INC.
3801 STANDARD STREET / BAKERSFIELD, CALIFORNIA 93308 / (805) 323-6026
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announced that the state of Louisiana
would ““‘look at options to replace the
entire roof system.’”” CCI has eight
months and $200,000 more for a roof
repair feasibility study to research
possible roofing systems.

This means more money isbeing
spent at taxpayer’s expense and the
Dome is now entering its third year
without major repairs.

According to Schreiber, the roof
must be replaced because not only
has the coating been damaged, but
the underlying insulation has
severely deteriorated.

“The roof was dead the day the
hail first hit,”’ Schreiber said.

This claim is refuted by MacLeod,
Gray and Coultrap who have said
that just the damaged coating needs
to be replaced and should have been
replaced when the damage first oc-
curred.

LOFPC Director Magendie ex-
pressed his confidence in Schreiber
and the CCI report, and he justified
the delay in recoating the roof.

Magendie said that the results of
CCI’s study indicated that ‘‘if LSED

did go ahead with the recoating as
proposed by Western and the in-
surer, the coating would not have
had the proper bonding. It would
have sealed in moisture that had al-
ready penetrated to the polyurethane
insulation.”

Reroofing or repairing the Super-
dome — the issue is still a political
hot potato and has pitted built-up
roofing experts against polyurethane
foam experts. And the battle con-
tinues as the roof deteriorates.

Coultrap hasbeen approached by a
state official for his opinion, but he
candidly admits that he is a propo-
nent of polyurethane foam. He ex-
pressed his desire for an objective
voice, not ‘‘experts’’ who have little
or no polyurethane foam knowledge
or are diehard built-up roof enthu-
siasts.

Gray also has a suggestion: ‘“Why
don’t the Commissioners put aside
the petty, self-serving gripes of local
firms and get down to the facts and
save the roof of the Superdome
before the cost to repair it is pro-

hibitive.”’ Y

R i
““The roof was dead

the day the hail
first hit.”
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MRCA Heads
For the Hills

Colorado Springs
Welcomes the
Roofing Industry

he Thirty-Third Annual Convention of the Midwest

Roofing Contractors Association, November 7-10,
represents the fourth visit to the famed Broadmoor Hotel, a
venue in a class by itself high in the mountains in Colorado
Springs, Colo.

The hotel, nestled at the foot of Cheyenne Mountain is
complete with a sparkling lake, tennis courts and golf
courses. Of course, a surprise early season snowfall could
dust the scenery, but the accommodations should remain
warm and cozy, and the proceedings should prove to be
quite productive thanks to the energetic program outlined
for attendees by MRCA officers and staff.

Continuing in its thrust for providing the roofing in-
dustry with the most recent in technical research projects
and programs, the business sessions at this year’s conven-
tion attack a number of areas, including:

UJ T &R Committee Round Table - This will be the primary
forum for committee members to report on current and
planned activities. Time will be available for audience in-
put, and the results of a recent roofing systems survey will
be reported.

[J EPDM Systems - The T & R Committee has been work-
ing on the development and publication of a recommend-
ed performance criteria document covering EPDM sys-
tems. The new document will be the subject of this conven-
tion program, and it will also be distributed if available in
time for the convention.

[J The Isoman Cometh - Just what is polyisocyanurate in-
sulation? How is it made? These questions and more will
be answered at this business session. In addition, the re-
sults of a thermocouple and guarded hot plate tests of aged
K values of polyisocyanurate insulation now available will
be revealed.

[ Is There A Computer in Your Future - This session will
deal with the topic of computerization and the modern
roofing contractor. Contractors currently using computer
systems will discuss the pros and cons of such a system and
how the new technology can assist office operations in any
number of ways.

U] Integrity Within The Roofing Industry - This non-tech-
nical session will be chaired by roofing cosultant Pat Tente.
Also making formal presentations will be the Asphalt
Roofing Manufacturers Association (ARMA) and the
recently-organized Single-Ply Roofing Institute.

In addition, over 80 roofing equipment and material
manufacturers will be exhibiting wares in the newly con-
structed Colorado Hall and exhibit hall of the Broadmoor
Hotel.

Business sessions and the exhibiting manufacturers
won't entirely dominate the 33rd annual MRCA affair. A
gala Welcoming Cocktail Party is slated to kick-off the
event at 6 p.m., Sunday, Nov. 7. Most meal functions
and the seminars will be conducted in the International
Center, adjacent to the new Colorado Hall. Tuesday,
Nov. 9 the Annual Banquet and Dinner Dance will be
held and promises to be an evening full of food, drink,
dancing and entertainment.

The Ladies Committee is planning for two afternoons
of site-seeing in the beautiful Colorado Springs area,
home of famed Pikes Peak and many other natural

wonders.
()
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MRCA Convention
o o
Exhibitors
B A.M. Roof Systems, Inc.
B ARCO Chemical Co.
B Aeroil Products Co., Inc.
B Air-Fast Denver
B American Associated Cos.
B Apache Building Products Company
B Associated Foam Manufacturers
B Benoit, Inc.
B The Bilco Company
B Blackwell Burner Compan
B Buildex Div. of Ill. Tool Works, Inc.
B Carlisle Tire & Rubber Co.
B The Celotex Corporation
M Clearfield Conveyors
B Cleasby Manufacturing Company, Inc.
B Construction Fasteners, Inc.
B Cornell Corporation
@ Daly Protective Coatings
B Derbigum America Corporation
B Desoto’s Cant Strip Supply Co.
B Dow Chemical U.S.A.
B Enfo Insulation Products (EFP Corp.)
B ES Products, Inc.
B Eliminator Vac Systems
B Edcor Safety
M Elastizell Corporation of America
B Firestone Industrial Products Co.
B Flame Engineering, Inc.
B Foremost Manufacturing Co.
B GAF Corporation
B Gaco Western, Inc.
B Garlock Equipment Company
B Gates Engineering
B Genstar Building Materials Company
B Giuffre Bros. Cranes, Inc.
B The Goodyear Tire & Rubber Company
B W.R. Grace & Co.
B Grefco, Inc.
B Gusmer Corporation
B W.P. Hickman Company
B International Building Products, Inc.
B ] & P Petroleum Products
B Jimco Products
B Karnak Chemical Corporation/NRG Barriers
B Kelly Energy Systems, Inc.
B King Kotton Division Wilen Mfg. Co.
B Kold King, Inc.
B Koppers Company, Inc.
B Liquid Asphalt Systems, Inc.
B Lucas Sales Company, Inc.
B MM Systems Corporation
B Manville
B W.R. Meadows, Inc.
B Metal-Era, Inc.
B Midlands Protective Coatings Co.
B Morgen Manufacturing Co.
B National Nail Corp.
B The Noble Company
B Owens-Corning Fiberglas Corp.
B PAL Development
B Petersen Aluminum Corporation
B Phillips Fibers Corporation
B Pittsburgh Corning Corporation
B Plymouth Rubber Co., Inc.
B Protective Coatings, Inc.
B Publishers for Conventions, Inc.
B Reeves Roofing Equipment Co., Inc.
B Reimann & Georger, Inc.
B Republic Powdered Metals
B Roofmaster Products Company
B Rubber & Plastics Compound Co., Inc.
B Sawyers’ Computer Software
B Smith Hoist Manufacturing Co., Inc.
B Super K. Industries, Inc.
B Supradur Manufacturing Corporation
B Tamko Asphalt Products, Inc.
B Teltex, Inc.
B Tramex Electronics, Inc.
B Tremco, Inc.
B Truco, Inc.
B Trumbull Asphalt
M U.S. Intec, Inc.
B United Construction Products
B Wat Pro, Inc.
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Worker Safety Is A Snap
With New NRCA Toolbox Talks

Editor’s note: Worker safety need not be an arduous task
for the busy roofing contractor, thanks to one of the
newest materials offered for sale through the National
Roofing Service Center (formerly the NRCA Bookstore).

The current edition of Toolbox consists of 12 indivi-
dual color posters suitable for mounting on the employ-
ees bulletin board, near a time clock or in any common
area at a company’s physical plant.

In addition to the posters, a detailed synopsis of 12
areas of safety and health concern correspond to each
poster. The text is prepared in an easy-to-understand
fashion and makes an ideal script for a monthly ““Tool-
box Talk.”

The following is taken from the new Toolbox series
and illustrates the need for regularly scheduled Toolbox
talk session in order to create a climate for conducive
safety practices.

Not only do workers gain from forums of this sort, but
employers also realize the benefits of increased man-
hours, a reduction in lost time and lowered insurance
premiums.

he ‘‘tailgate’’ or ‘‘toolbox’’ safety meeting is a very
practical, effective way to promote safety on the
job, particularly if the meeting is kept short, simple and
is conducted by a knowledgeable supervisor or foreman.

In the case of a contractor with a small operation, the

contractor himself may be the one to conduct the meet-

ing.

A favorable feature of the ‘‘tailgate’” meeting is that it
can be used equally well for both large and small opera-
tions. In small operations it may be possible to have all
employees at the meeting at one time, whereas with larg-
er operations it may be more advantageous to split the
employees into groups according to occupations or un-
der employees’ specific foreman.

To make these ‘‘tailgate’’ safety meetings effective,
there are a few points to remember.

[J Hold the meetings at least once a month. Regular
meetings will give the employees the feeling that the
meetings are a valuable, regular part of the job.

[ Perhaps the best time to hold the meetings is at the be-
ginning of the day when everyone is alert. If more
convenient, however, the meetings can be held either
right after lunch or right after a break.

[ The meetings should be held somewhere on the job
where the people can sit and relax.

(] Be sure to limit each meeting to not more than 5 or 10
minutes. Continue to the next meeting any subject on
which there is a great deal of unfinished discussion.

[J Choose only a single point or subject that is not too
broad. This is very important.

[J Spend some time and thought prior to the meeting so
you can be prepared to stimulate discussion if neces-
sary.

O Although the meeting may be opened by a statement
of the subject and a presentation of the hazard or prob-
lem, attempt to encourage the group to get into a dis-
cussion of the subject. A summation of the solution
which will provide safety should be made at the end
of the discussion.

[ Positive approaches and conclusions should be used
whenever possible. o8B
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Two That Are New
From E.L. Hilts & Co.

E.L. Hilts & Company, Hick-
ory, N.C., has added two new
pieces of equipment to help
the single-ply roofing contrac-
tor.

The Hilco Heavy-Duty Roll
Carrier moves rolls of elasto-
meric and plastomeric mem-
brane material with minimum
effort.

The Hilco Reversible Gravel
Spreader is now available in
an optional model with two ex-
tra wide balloon-type 18 x 8.5
wheels. By flipping the handle
of the spreader, it can be re-
versed and used on built-up
roofing systems.

For further information,
contact: E.L. Hilts & Co., P.O.
Box 1789, Hickory, N.C. 28063
or phone, 704/328-8141.

Check #9 on Reader Service Card

New System Keeps
Fires Off The Roof

Hoover Universal’'s Wood
Preserving Division introduc-
ed its new pressure treated
fire retardant shingle and
shake roof system.

The system was approved
by the International Confer-
ence of Building Officials,
listed by Underwriters Labora-
tories of Canada and is also
accepted by major building
codes in the U.S.

Hoover’'s system consists
of Exterior Fire-X pressure
treated western red cedar
shingles and shakes, a ply-
wood deck and Fire-X B Felt,
the company’s new fire retar-
dant, weather resistant as-
phalt roof felt.

Exterior Fire-X pressure
treatment penetrates deeply
into the wood shakes and
shingles, assuring long term
fire protection.

For further information,
contact Hoover Universal, Inc.,
Wood Preserving Division,
Thomson, Ga. 30824 or call
404/595-5058.

Check #10 on Reader Service Card

Roof It With Tile

A six-page, full-color bro-
chure describing the aesthe-
tics, production and installa-
tion, durability, energy effici-
ency and cost factors of con-
crete roof tiles, is available
through the Inorganic Chem-
icals Division of Mobay Chem-
ical Corporation.

The tiles are energy effici-
ent, the result of “dead-air
space” between each tile and
the sub-roofing that resists
heat buildup in the summer
and heat loss in the winter.

According to the booklet,
the tiles pass the Class A fire
test, are resistant torotandin-
sect infestation and meet huri-
cane code requirements of
areas.

For a copy of “Colorful Con-
crete Roof Tiles Add Architec-
tural Integrity, Durability and
Protection,” write Inorganic
Chemicals Division, Mobay
Chemical Corp., Pittsburgh,
Pa., 15205.

Check #11 on Reader Service Card

Colorful Concrete
Roof Tiles

Add Architectural Integrity,
Durabifity, Beaoty and Protection

Celotex Rolls Offered
In New, Varied Sizes

Celotex now offers new
stocked sizes of Celo-1, one-
ply roofing membrane.

Celo-1 Ethylene Propylene
Diene Monomer (EPDM) type,
45 mil single-ply, is stocked in
roll sizes of 40’ x 100°, with
other sizes availableinrolls up
to 50’ to 200

The Celo-1 one-ply roofing
system product lineincludes a
45 mil membrane for Type |
loose-laid, ballasted and Type
Il mechanically fastened ap-
plications in standard widths
of 10 ft., 20 ft. and 40 ft. by 50 ft.
and 100 ft. lengths; 60 mil
membrane for Type Il fully
adhered, non-ballasted and
Type lll mechanically fastened
systems in a 10 ft. standard
width by 50 ft. and 100 ft.
lengths, and 50 ft. long rolls of
flashing sheet in various
widths.

For more information on
Celotex-1 products, contact:
Celotex Roofing Products
Division, P.O. box 22602, Tam-
pa, Fla. 33622.

Check #12 on Reader Service Card
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Keeping Up With The
Jones’ Roof Drain

Jones Manufacturing Co. is
introducing a new concept in
roof drain design and installa-
tion.

Clamp-Tite Roof Drain can
be installed with single hole
roof penetration by hole saw
or drill, eliminating the need
for reinforcing.

The plate edge of the cast
iron product is tapered for top
mop seal and the plate bottom
Fng is grooved for positive
mastic seal.

The clamping device ap-
plies even, positive pressure
and adjusts to uneven ceiling
surfaces.

For more information, con-
tact: Jones Manufacturing
Co., P.O. Box 6696, Alton Rd.,
Birmingham, Ala. 35210.

Check #13 on Reader Service Card

Cold-Applied System

Sold By Tremco

Tremco has announced the
introduction of BURmastic, a
fiberglass cold process built-
up roofing system.

BURmastic consists of
three plies of fiberglass ply
sheets, sandwiched between
spray or brush-applied layers
of BURmastic asphaltic adhe-
sive.

The modified asphalt is
made with reinforced fibers
and is used as the inter-ply ad-
hesive as well as the top sur-
face coating.

The non-porous BURmastic
glass ply and flexible static
adhesive remains intact when
exposed to construction traf-
fic during normal installation
and the displacement of the
interply adhesive does not oc-
cur.

For additional information,
contact: Tremco, Inc., 10701
Shaker Blvd., Cleveland, Ohio
44104.

Check #14 on Reader Service Card

Aeroil To Market
Two New Products

Aeroil Products Co., Inc.,
announces the debut of two
new products, a high perfor-
mance roof cutting blade and
a series of light-weight, hand-
held torches.

The “Five Star” saw blade
has extra long segments of
carbide on each of its five cut-
ting edges. The blade is avail-
able in 12” or 14” diameters
with a one inch arbor hole.

The PLYMATE torches are
available with single, double
and triple stainless steel heat-
er heads for heat bonding of
single-ply bituminous roofing
materials.

For additional information,
contact: Aeroil Products Co.
Inc., 69 Wesley St., South
Hackensack, N.J. 07606, or
phone: 201/343-5200.

Check #15 on Reader Service Card
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Butler Roof Systems
Are Pre-engineered
For All Kinds of Use

Butler Manufacturing Com-
pany is offering a detailed bro-
chure with sample specifica-
tions describing its standirg-
seam metal roof systems.

Butler Standing Seam Roof
Systems can be applied to pre-
engineered and conventional-
type buildings for use on new
buildings or for reroofing ap-
plications.

For more information, con-
tact Jim Watkins, The Roof
Group, Butler Mfg., Bldgs. Div.,
BMA Tower Box 917, Dept. P2,
Kansas City, Mo. 64141.

Check #16 on Reader Service Card

Butler
Standing Seam
Roof Systems.
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M RE 0F WH A MORE REACH — up to 140 feet height with 2000#
0 load capacity.
vn“ w AN]' IN MORE LIFTING CAPACITY—up to 34,000#
maximum load, the most of any Truck-Crane.
TR“GK_GHANE MORE LOAD TO THE ROOF—the first with
LR weight-saving aluminum Roofer’s accessories.
MORE SELECTION— 6 National Crane models to

l”p” v choose from.

ROOFER'S
TRUGK-GRANE
SYSTEM

The durability and performance of the “National
brand of truck-mounted cranes, with Taurus’ carefully
matched and engineered system of accessories for the
roofing industry, create a system unmatched in overall
performance. Strong and dependably built to give you
more of what you buy a crane for—reach, lifting capac-
ity and operational reliability.

"

32 yd. E-Z Dump Box — All high tensile strength
aluminum construction with hydraulic bottom doors for
dumping and a side ramp-door for loading tear-off or
gravel easily into box.

Pallet Fork
4000+# capacity
Adjustable fork width

% yd. Clam Bucket, 1¥2 yd. Gravel Hopper and
Hydraulic Hose Reel— All part of a complete sys-
tem. A selection of booms, jibs, attachments, and ac-
cessories allowing us to tailor our cranes to your job
requirements.

Taurus, Liquid Asphalt Systems, Inc.
2425 Jefferson

Kansas City, Mo. 64108

(816) 474-0448 1-800-821-3204

Check #153 on Reader Service Card



Classified Ads

Place a classified ad in Roofing Spec for 25 cents per word. There
is @ minimum charge of $10.00. Boxed or display advertisements
are available in the classified section for $20.00 per inch (one inch
minimum). Ads using blind boxes available at no additional charge
to NRCA members; non-members add $5.00 to total order. Send ad
copy and payment to: Advertising Manager, Roofing Spec, 8600 Bryn
Mawr Ave., Chicago, lll., 60631

DISTRIBUTORS WANTED

Gerard Long Life Superoof Tiles, hurricane tested, revolutionary in
U.S.A. Made in N.Z. by a subsidiary of Alcan Aluminum. Zinc coated
steel with 100% acrylic and river sand coatings. Class “B” fire rating
over shake. Lightweight, only 150 Ib. per 100 square feet. 20 tiles
panels per square. $4,500,000 of this type of tile sold in southern Cali-
fornia last year, re-roofing over shake etc. Insulation factor R4. Train-
ing program. 25 years limited warranty. A sure money maker.
213/785-6161. Gerard Tile Co. (U.S.A.) Inc., 7728 Burnet Ave., Van
Nuys, CA 91405.

FOR SALE
150 Ton Taurus Yard Storage Tank Natural Gas Fired. Used 2 Years.
162 Ft. Aeroil Roofing Conveyor
13-Z Load 600 Aeroil Hot Tar Kettle with Pump
2 Heat Master Aeroil Hot Tar Kettle with Pump
Phone 717/935-2141

SALES REPRESENTATIVES

MONROE, INC., one of the OLDEST and LARGEST COLD
PROCESS IN SINGLE-PLY roofing system companies in
the U.S., is EXPANDING in MAJOR AREAS throughout
the U.S. We are searching for AGGRESSIVE, experienced
salesman in the establishment of sales territories and ex-'
perienced with CLOSING $2,000—25,000 orders to OWN-
ERS, PLANT ENGINEERS, MAINTENANCE MANAGERS
or PURCHASING AGENTS.

if you are motivated by MONEY—Commissions, Bo-
nuses, and Sales Incentives—WE OFFER company ben-
efits, protected territories, no travel, field and corporate
support and no HOUSE ACCOUNTS. If you would like to
learn more, telephone Doug Colwell, National Recruiting
Manager at 1-800-321-7990 (in Ohio 216-248-7890) 8:00
a.m.—5:00 p.m. E.S.T. (or send your resume) to arrange
for your PERSONAL and CONFIDENTIAL INTERVIEW.

MONROE, INC,,
30801 Carter St.
Cleveland, OH 44139

Roof Manual
Simple condensed language — 40 pages — a big help in passing
state exams — 40 pages — measuring — cold process — safety-
equipment — details various types of roofing — waterproofing —
repairs — etc. $9.75 post paid — R.M. Co., P.O. Box 986, El Toro, Ca.
92630.

STORAGE UNIT FOR SALE
37 ton Mreco mobile storage unit. New tires and brakes. Just clean-
ed, reasonably priced. Call 512/346-3266 or 512/255-1118 or write Fifth
Wall Roofing Systems, 11126 Jollyville Road, Austin, Texas 78759.

SLATE ROOFS
“A Handbook On Data On The Constructing and Laying of All Types
of Slate Roofs.” Written in 1962 and now reproduced. Completely
relevant today. Many details. Send $7.95 to Vermont Structural
Slate Co., Inc., P.O. Box 98, Fair Haven, Vermont 05743.

CRANE!
Roofer’s Special Hydraulic Truck Crane 1977 National Series 6, 10
Ton Cap., 85 ft. boom, Clam bucket, Hippity-Hopper, mounted on a
1977 Ford L800 Truck with 18 ft. body. Want to sell fast! $35,000.00
complete. Call Don at 414/761-2300.

ROOFING ARCHITECT/ENGINEER
Salaried position for A/E experienced in roof materials, systems, de-
sign, plans, sales, specifications and construction. National firm,
Marietta, GA office. Contact Mark Kowalek or Walter Cook at ATAC
Associates 404/427-9456.

RE-ROOFING ESTIMATOR
Resumes being accepted for large Southwest roofing company. Ex-
perienced Tile, Shingles, BUR & Single Ply sales. Salary, vehicle,
commission & benefits. Apply P.O. Box 30133 Phoenix, AZ 85046.

roof engineering inc.

p. 0. box 335
hobbs, new mexico 88240
o 505-393-8949

laboratory analysis
o of roof samples P

MANAGEMENT/SALES
Management oriented individual seeking opportunity in built-up
roofing company. Experience includes estimating, management,
consulting, sales and application of BUR. For resume write to: Box
10A, NRCA, 8600 West Bryn Mawr Avenue, Chicago, III. 60631.

PERSONNEL WANTED

SEEKING EXPERIENCED BUILT-UP, SINGLE PLY, SHEET METAL ES-
TIMATOR. MUST RELOCATE TO DALLAS AREA. SEND RESUME TO
STA DRI COMPANY, INC. 7403 ELAM ROAD, DALLAS, TX. 75217,
214/398-2571.

Automatic Sealing Equipment
for Single-Ply Roofing Systems

The Leister Variant is:

* Inexpensive

Electronically controlled speed to 36 feet per
minute

Infinitely adjustable heat to 600°C

Double Inuslated

Portable

Lightweight

The Leister hot air hand tool “Triac” completes your
seaming needs.

Write or call for brochure No.

@l/ brian r. white co., inc.
313 henry station road

ukiah, california 95482 IIWIAEREA ;)

(707) 462-9795

distributor’s inquiries invited

Check #156 on Reader Service Card
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Tech
By Bob LaCosse CAETGII(

Director of Technical Services

Safety in
the Roofing
Industry

O ut of the schools and on to the job site, safety, safe-
ty, safety. On paper it sounds simple, but creating
conditions and practicing safety on the roof or on the
complete job site demands common sense and planned
safety procedures. In fact, many employers and
employees are unaware of how to establish and maintain
safe, healthful working conditions or environments.

Many brochures, pamphlets and safety guides have
been prepared on safety for many groups from the Na-
tional Institute of Occupational Safety and Health
(NIOSH) under the U.S. Department of Health, Educa-
tion and Welfare, Occupational Safety and Health Ad-
ministrators under the U.S. Department of Labor, and
the National Safety Council which include recommend-
ed safety in the roofing industry.

NRCA has stressed safety for many years through the
work of the NRCA Safety Committee and many, many
articles, pamphlets, brochures, placecards, stickers, etc.
have been produced to stress safety on the job. Periodic
articles have appeared in the Roofing Spec involving the
““Warning Line,”” Safety Ideas from members, OSHA re-
quirements, Safety precautions and guidelines for using
kettles, proper maintenance of equipment, use of hard
hats, proper clothing, material handling and precau-
tions on use of certain materials.

In addition to equipment safety and maintenance,
NRCA stresses personal safety and urges that regula-
tions and rules be followed for the safety of the worker
and the betterment of the industry. We urge every roof-
ing contractor to use all available resources to stress safe-
ty to workers, and seek assistance from NRCA in this re-
gard. With the many pamphlets available from NRCA on
safety, they have not served their purpose unless they
are used and followed by the roofing contractors.

In the pamphlet ‘‘Suggested Safety Program Guide-
lines,”” prepared by the NRCA Safety Committee and

NRCA staff, four areas are listed with recommendations
and guidelines. They are: Management Responsibili-
ties, Job-Site Safety, Personal Safety and Yard Safety.
This pamphlet is designed for job-site use. It covers
some of the most critical areas of roofing safety such as

We urge every roofing
contractor to use all
available resources to stress
safety to workers, and seek
assistance from NRCA in this
regard.

perimeter protection, warning line set-up and opera-
tions and use of mechanical equipment.

Also prepared through the Safety Committee is the
NRCA handbook, ‘‘Passport to Safety.’” Simply written,
it covers the important points of roofing safety to be used
for company safety meetings, as well as a pocket com-
panion for workers. It also gives recommendations and
general directions for giving first aid due to accident or
injury, shock, serious bleeding, sudden illness and
emergencies involving electric shock, diabetic shock,
heat stroke and frostbite. In addition, it has a new insert
on Solvents and Adhesives used with elasto/plastic
(single-ply roofs).

For further reading NRCA suggests contractors obtain
copies of the report on ‘‘Protection of Roofers from Fall-
ing Risks”” and ‘“The Asphalt Equipment Safety
Manual’’ as well as the twelve new Toolbox Talks safety
posters, safety tags, Burn Cards, and the poster, ‘‘It’s the
Law,”’ which displays proper clothing for roofing mech-
anics.

To conclude, in a quote from the Asphalt Equipment
Manual: ‘A good roofer is a safe roofer, and a safe roofer
is a good roofer.”” Anyone who works in the roofing in-
dustry should live that axiom every day. Workers in the
roofing industry should be proud of the profession they
have chosen. The roof is the most important part of the
building, and it takes highly-skilled professionals to
construct it so that it will not leak. Roofing is a very com-
plicated art — affected by the weather, the type of deck
that the roof is installed over, the materials which are us-
ed, the design of the building and most important - the
workmanship.

It is the workmanship that roofing contractors control,
and every contractor will want to practice his craft so
that he is not subject to criticism when the roof is com-
pleted. A safe work environment usually results in high-
er quality workmanship. A safe work environment is the
responsibility of every person on the roof and jobsite.

Therefore - practice safety to benefit all concerned - es-
pecially you the roofer.

To tie-in with some aspects of safety, the next Tech
Talk will cover Health for roofing contractors involving
materials, government regulations and work from the
NRCA Health Committee. SwB
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n'd‘e‘d polystyrene)
is combustible and

d not be exposed to
2 or other ignition source.

EPS insulation is the secret insulation. It's highly water re- available laminated with an
of survival these days. Roofing sistant. It performs equally well integral thermal barrier, and/or
contractors are using three times in new and reroof projects, with an overlayment to accept
more EPS now than in 1978. And BUR membranes and single-ply. adhesives or hot bitumen.
with good reason. EPS is the It's also the most versatile If you're still surviving without
most economical insulation on product available for the job. You EPS, take a second look. Things
the market. can specify size, thickness, and could be better.

EPS insulation offers more density, even tapered EPS for
Rs per dollar than any other roof positive slope-to-drain. Or it's

A RCO C hebmlti:ncoiltlaﬁ:gcmldpcggx

© 1982 AtlanticRichfieldCompany Manufacturer of Dylite® expandable polystyrene

Intelligent solutions
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We've seeded

e future
to grow
a new plant.

processes available, the new
plant will be fully dedicated
to the most cost-efficient
production of rubber roof-
ing in the industry. The
new, multi-million dollar
plant is scheduled to be
fully operational in late
1983, and will initially in-
crease our production capa-
. bility by 400-million square
—=4 feet annually.
- ¥ We've planted the seeds for
the future.

~ It’s our commitment
 to top them all.

irestone is firmly com-

mitted to becoming
one of the leading suppliers
of roofing products.

- We're proud to announce
that we are immediately be-
ginning construction of the
world’s largest and most effi-
cient rubber roofing manufac-

turing facility. Ditastone
Utilizing the most ad-
- vanced technology and @BﬂbelGﬂldm
- sophisticated production P e
. . 1700 Firestone Boulevard

Noblesville, Indiana 46060
317-773-0650 in Indiana
TOLL FREE 800-428-4442

Firestone

INDUSTRIAL PRODUCTS COMPANY

Division of The Firestone Tire & Rubber Company.
Check #141 on Reader Service Card




